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ӐׁשṅѿFacebookṿӣ῏Ɫ Ȳѻ Facebookכ Л֝ᾼṿӣ₤ ȳ֙

Ϣ …ᾼד ἤȴӐׁשṅ Ẫ ▲ᾎȲѿ Ӑ ẪṳᴩȲ Ὅ

Ɫү ֮ ‌юדȲ ◕Ҕᵶ Мȳ М цЄ Ȳ֫צן ẪԚ 868

ԌȴӐׁשṅѿ Ѡᾎ ᴩ֢ ПиέȲṳ ṅἬשׁ ᴩ Ȳ ∟ ҏӑ
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4. Ϣ￼ Л֝Ȳ֯ῂӻ כ ᾼṿӣ₤ ȳ֙ цϢ …ᶁ
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Abstract 

The main purpose of this study is to discuss the correlation between varied usage 

behavior / impression management strategies of Facebook members and their interpersonal 

relationships. The methodology of this research was mainly a questionnaire survey, the 

researcher adopted two ways to collect data. One is the paper questionnaire, the other one is 

on-line questionnaire. The participators include students from junior high schools, senior high 

schools and colleges in Taiwan. In total we have obtained 868 effective questionnaires. The 

main results of this research are shown below. 

1. Members of Facebook tend to proceed with integrated activities and impression 

management strategies. 

2. Members of Facebook who tend to be communication or information users, have better 

interpersonal relationships than game users. 

3. Members of Facebook with different usage behaviors have the discrepancy in choosing 

impression management strategies. 

4. Usage behaviors, impression management strategies, and interpersonal relationships all 

reach statistically significant difference with memberôs backgrounds in Facebook. 
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Ϛ   

Ϛ ￼ṅשׁ   

Ϣ╥ῂ ᾼ ᾬȲЄֵ ᾼ♄ ╥֯ ứᾼῂ ế М ᴩȴῂ

╥╓█Ϛ М ᾼדФ …Ȳ ᾼ ҠᵂⱢ Ὑ М Ϣᾼῂ

ᴩⱢ(Mitchell, 1969)ȴPattison (1993)╓ҏȲῂ ╥ῂ МȲ Ἠ╥ Ϣ ἒ

Фדױ ᾼ … ֥ȲϷҠ ╥ Ϣ֯ ứᾼ Мῶ ҏẃᾼᴩⱢἨ ⇔Ȳ╥

ῂ МẔ҃ϢדФӻ ᶮכᾼ(  ȴ(2003 ,כ

 

֯ῂ МȲ ҃ϢדФ ȲἨ῏ἒױ ═Ϛ◕ ᾼФ …Ȳ ᶮכ

ϠϢ …(Kelley et al., 1983ȷHinde, 1979)ȴ ᶾᾼדּ Ȳ ЛԛҬ╥

ᾼЏẓȳ ЮȲ ϠϚ ᵑὑצ ᾼῂӻ Ȳṿ Ϣ ѿ Ὲᾼ

ạȲἷ Ϣ ϢФ ᾼ ȴRoeế Muijs (1998)ᾼׁשṅ╓ҏȲ ṿӣ῏Ҡѿ

҃ϢФ Ӣ ὑ Єῂӻ ᾼ ắȲṳ֝ ẓצ ᾼ Ὠȴ ⁴ (2000)

ⱢȲ ẓצἷ ᾼ ἤȲ ṿӣ῏ ֮ ᾼ ạȲἋᴼϢ …Ȳṳ ṿ

ӣ῏ᾼϢ ӻ☼ᾼ ȴ ю ȳ Ӑ (2006)Ϸ ⱢϢ ӻἏᾼ ֪ ᾼ ᴖ

Ḃ ȴ 

 

 Dyson(1997) Ɫ ẁϠῂ ᾼӇ ԈɦϢᾼФ ɧȲ ῂ Ӊ Ϡ

ῂ ᾼ֮ ạȲᶮכϚ ὑ иṹἨ ӻ☼ᾼ ῂ ȴ ῂ ᾼ Ȳ

ҒϠϢ ϢП Ф ᾼ ה ȴ ү Мї(TWNIC)ὑ Ἤד2011

еӁᾼɦ ṿӣᾭᾓ ▲ɧ╓ҏȲү ֮ 12 ѿϱצϱ ᾼӖ МȲ

ṿӣ ῂ ὢ ᾼѩẂⱢ 56.30%Ȳ Ϡ֪Ɫὣх֯ṿӣἬѿ ṿӣѿҵȲɦῂ

ᾼכ Ф ἤ ɧȳɦᵛ иṹȲ᷇ ї ɧцɦԅ ɧϷ╥ṿӣᾼѻ ֪ȷ

ᴖ֯ṿӣ Ѡ ȲѿḕщӂᶁϚᴟẒЊ ֵȲᴾ 19.89%Ȳ ד2010 ҒȴӦױҠ

ṓȲ ῂ ᾼṿӣБ╥ ȴ 

 

ɞ ᴯ ҅ɟᴞ ד2007 ậ☼ ἔ ⇔Ẓ ᴕ╓ Ȳ ҳד ү ᴍ

Є Ȳ2010 ᾼד Ϛ֤Ӧҟדᾼ ֤Њ Ȳ ϡȳϮ֤⁄иᵑⱢ 

Facebookц Yahoo!ố ȷиέϤ ᾼ ἤȲѻ Ɫῂ ȳ ц ϱ ϮЄ Ȳ

ẔМῂ ᾼ ҜϠ 25 Ȳ Facebookὑ װῴד2010 ᵛ Ṿ ȲϚ ϱ

ϡ֤Ⱥ 
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Facebook╥ѿ ϯ Ϣ …Ɫ ᾼῂӻ Ȳ в ᾼ ἤ Ȳ Ϡẓ Ϛ

ῂ ᾼғ ȲҠẁṿӣ῏ӻ☼ ȳ᷇ ї ҵȲӼẓ ȳ ц ғ

Ȳ ᾼ  ӣ ɦה ї ɧ֯ү Ϛῖכ Ȳ ᾼ ҒϠ Facebook

֯ү ᾼ῀֤⇔цṿӣ Ȳ CheckFacebook.com ӱȲѡ› Facebook ᾼү

Б ϚϾ Ϣȴ ᴟ ד2010 7ѣ Facebook֯ ԓ Б צ 6 ӣљ( ᴍ

 ȴ(2011 ,דּ

 

 

 

 

 

 

 

 

 

 

 

1  Facebookᾼү  

ẃ : CheckFacebook  

 

 

FacebookḂ Ϡ ֵṿӣ῏ᾼ ṿӣᴩⱢȲ иϢᾼӢ♄Ѡ֪ה Facebookᴖ

Ϡ ЄᾼḂ ȲẂֽȲ2011ד цӖ Facebookѿếӂϩ ạ╜ Ȳ и

Ӗ яȲFacebookЛ Ḃ ү ᾼ Ӣ ȲϷḂ ϠѷꜜȴFacebook

╥ Ӧ₉ᴵЄד2004 Ӣ Mark ZuckerbergἬ ᾼῂӻ ὢ (Social Network 

SiteȲ SNS)Ȳ ẓ Ϡ ϯ ṿӣ῏Ἤ ᾼῂӻ Ȳ֪ᴖ ϠЄ ṿ

ӣ῏ȴFacebookҔᵶϠ ϯ  ᾼӻх ȳ ế Ἤẓ ᾼғ Ȳṿӣ῏

Ҡѿ Ἤ ᾼᵛ ὢ ȳ ӣ ȳѝה ֫ Ȳѿцֵ

ғ ϱᾼֻх ᴩ ֣Ф Ȳ ӦṆ ᾼФ ạȲ Ẕ҃ṿӣ῏ ᴩ ṓ

ӻ☼ȳ иṹȴṿӣ῏ϷҠѿ FacebookᾼṆ ὢ Ȳ ᴖ ӻ

ὣхȴ 

 

 

http://zh.wikipedia.org/wiki/Facebook#cite_note-9#cite_note-9
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Facebook ῂ ЄᾼЛ֝ Ȳ֯ὑһ╥ѿ ϯ Ϣ …Ɫ ᾼ Ȳ

ṿӣ῏ѿ╠צᾼ Ϣ …Ɫҏ Ȳ ♄ Ἠἷ Ẕ Ӣ♄ᾼϢ

…Ȳꜙᴟ ẞԓѷꜜȴPempek, Yermolayeva, & Calvert(2009)ᾼׁשṅῶӱȲFacebook

ᵗὑṿӣ῏ῂצ Ȳ֯ ӢѠ ȲFacebookἋᴼ Ӣ ᾼ ϯ Ϣ …ȷᴖ

֯‍ Ӣᾼד ϢȲFacebook╥ѿ∂Ӵ֮֝ד ȳЏᵂ ῂ ᾼѠה ἒױȲ

ṿӣ῏ᾼῂӻ Ȳ ᴖ ᴟ ϯ Ӣ♄ȴ ṕПȲṿӣ῏ Facebook Ӣ

♄МᾼϢ … оȲ ᴖᶮכ ӻ ᾼ Ϣ (boyd & Ellison, 2007)ȲᴖѿἏ

ᾼῂ ṿӣ῏Ȳ⁄Єֵ╥ ֯ ϱ ᾼῂӻ …ȴד ПϯȲFacebook

ὑṿӣ῏ Ϣ …ᾼ ϩȲ ЄὑϚ ῂ ȴ 

 

Tapscott (1998)╓ҏȲֵ ᾼ ṿӣ῏Ɫ‌юדȲ‌юד ᵓӣ ᵮן ȳ

иṹ ȴὭ ṅ╓ҏȲῂשׁ(2010)  ẁ‌юדϚ ―ᵓᾼ Ȳṿӣ῏

Ҡѿ Ȳᴞѻἤ Ȳṳ М ὣхᾼᵛ ᾭ Ȳṿӣ῏ ῂ Є

ȳЛ֝ ₤ᾼ хȲᴞ֮֯Ф ế ᾼϢ …ȴῂ ẁᾼ֢ ғ Ȳֽ

ȳד ȳ ȳ Ȳ Ϡ ‌юדῶ ᴞАȲϭ ѷꜜȴ‌ю֯דῂ

МᾼϢ Ф ṜϠ҃ ԅ ȳ֝ ќ═ц Ḗ ֝ ḖȲ֪צױ ẃ ֵ

ᾼ‌юד ϱ ᾼ ᷾ᾃὑῂ МȴӦױҠ῀Ȳ‌юדṿӣῂ БכⱢẔ

Ӣ♄ᾼϚ иȴ 

 

ᴩ╜ ṅשׁ ỗᴕ ỗ ֯ Ἤד2010 ᴩᾼɦ ▲ɧ╓ҏȲ

ү ֮ ϱצ ᾼ 12-20 ‌юדМȲצ 45.9% ═ ȳ40.4% ϱ Facebookȳ

39.3% ѿMSNếὣх Ȳֽ 2Ἤӱȷ21-30 Ӗ צ⁄ 76.4% ṿӣMSNȳ54.5% 

ӣ Facebookȳ43.2% ȴ Ҡ ᾼ֤ ẃכȲ30 ѿϯד Ϣӂᶁצ 70

ᴯᾼɦ ϱὣхɧȴᴟὑד ѷ҅ ῧ ῂ ᾼ ֪Ȳѻ ⱢѠ―

ӣẃӉ ȷẔװȲ21-30 ד ϢϷ ⱢҠӻ (17.9%) ‚ ὣх

(13.8%)ȷ12-20 ‌юד⁄╥ ὑЄ ֯ᾲ(19.7%)цҠ −ֵὣх(11.2%)Ȳ ῂ

Ɫᾨậ֝ ֝ȳἷ ӻх ᾼἬ֯Ȳֽ 3Ἤӱȴ 
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3  12ʲ20 ‌юד ῂ ᾼ ֪ 

ẃ :ᴩ╜ ᴕשׁ  
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Morgan & Cotton(2003)ᾼׁשṅ╓ҏȲϫϡᴟϫϝ ᾼ‌юד Ɫ ╥ ᾼ

ȲҠѿ’═ȳ ц ẔϢ …ȴᴖ ҵׁשṅ ӱȲЄ Ӣṿӣ Facebook ѻ

ӭᾼ֯ ὓѡֻхȲц ═ Ϣᾼῂ ӐȲFacebookӂү ẁϚ ἮῺṿӣ῏ц

Ẕ ֻхᾼ ῂ Ȳ ṿӣ῏Ϣ …Ȳ Ӧ ϱῂ ӂү ϯӢ♄ῂ ӻ

ФᵂӣȲ ֣ ᾼФ ӻ☼(Lampe, Ellison, & Steinfield, 2007)ȴ שׁ(2010)

ṅϷ╓ҏȲFacebookἬ ẁᾼ Џẓ ῂ ἤ Ȳצᵗὑṿӣ῏ᾼϢ ӻ☼ȷ

Facebookӂүẓצῂ … ᾼ ἤȲצᵓὑṿӣ῏Ϣ …ᾼ Ȳṿӣ῏

… ᾼ Ȳ ᴖἷ Ϣ …ȴ ֥ вҵד ᵗὑṿӣ῏ᾼϢצṅȲFacebookשׁ

… ȳἷ Ȳ ᴖṅ ╥ ṷ ғ ἤ ṿӣ῏ᾼϢ צ… ȹ ╥Ӑׁש

ṅ ᾼϚ ȴ 

 

ⱷ(2010) Є Ӣ ṿӣᴩⱢȳ Ϣ …Пׁשṅ Ȳ Ϣ

… Ϣ …ṳ‍ᶙԓד ȷ֪ױȲӐׁשṅ ц Ϣ …ẒѠ Ȳ

Facebook כ Ϣ …ᾼד ἤȴ֯Ϣ Ф МȲ҃Ϣ ᶮכ█

֙ Ȳṳ ṷ֙ ҏЛ֝ᾼӻФᴩⱢ(ḈּרὬ, 1989)Ȳ֪ױ ⱢϠṿ҃Ϣ

ᴞАצṏֻᾼ ȳ֙ Ȳצ ṿӣϚṷצ ᾼᴩⱢἨ Ȳ ҟ Ἠ ҃Ϣ

ᴞАᾼ Ȳѿ Ϣ …Ȳ ᵛ╥֙ ȴ ᴖȲ֯ Facebook ѿ

ϢⱢ ᾼῂ Ȳ֙ ╥ᵡ ṿӣ῏ἒױᾼФ ȳϢ צ… Ȳ ╥

ᾼ ȴ 

 

ϱἬ ȲӐׁשṅѿῂ FacebookⱢׁשṅ Ȳ ῂ כ ᾼṿӣ₤

ȳ֙ Ϣ …ᾼ ἤȴ 
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ϡ ṅשׁ   

 

ṅשׁ ֽϯȸ 

1ȳFacebook כ ᾼṿӣ₤ Ϣ …╥ᵡצ ȹ 

2ȳFacebook כ ᾼ֙ ӣ Ϣ …╥ᵡצ ȹ 

3ȳFacebook כ ᾼṿӣ₤ ֙ ᾼ ӣ╥ᵡצ ȹ 
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Ϯ  ֤  

 

1. ṿӣ₤  

ӐׁשṅἬ ᾼṿӣ₤ Ȳ╥Ṽ FacebookἬ ẁᾼ֢ ғ Ȳṳ ᴕד ѝ ∟Ȳ

כ ᾼṿӣ₤ иⱢɦ ₤ ɧȳɦ ₤ ɧцɦ ₤ ɧϮ ȲӦׁשṅ῏

ѿᴞ ᾼɦṿӣ₤ ῶɧҒѿ ȴ 

 

2. ֙  

ӐׁשṅМᾼ֙ ╥ ӣ Jones ɽ Pittman (1982)ᾼи ѠהȲ ֙

иⱢ Ὸȳᴞᶺ ȳ ȳ Ḗế Х ȲӦׁשṅ῏ѿᴞ ᾼɦ֙

ῶɧҒѿ ȴ 

 

3. Ϣ … 

 ӐׁשṅМᾼϢ …Ȳ╥╓ắ ῏֯ ц Ӣ♄М ҃ϢᾼФ ᶮȲӦׁשṅ

῏ѿᴞ ᾼɦϢ … ῶɧҒѿ ȴ 
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ϡ  ѝ  

Ϛ  ῂ  

 

2.1 ῂ  

 

ᶾᾼדּ Ḕế цȲϢ Ҡѿ ế҃ϢФ ȴ Ϛ ẓצԚ֝

ȳ Ἠ ḖᾼϢȲ֯ ϱ ᴩϠ҉иᾼ Ȳ ᴖ ӻ☼Ȳ Ṝѿ Ϣ

…Ȳ ῂ ―֪ ᴖӢ(Rheingold, 1993)ȴɦ ῂ ɧ(Virtual Community)֯ ӣ

ϱṳӑ ϚȲצ ῏ṿӣ Іῂ (Electronic Community)ȳ ῂ (Internet 

Community)ȳ ϱῂ (On-line Community) (ὭἣᵩȳḈ ᵦ , 2006)ȴ 

 

ῂ ╥ ᶾ Ἤ ҏẃᾼҫϚ ῂ ῶ ᶮהȲế ῂ Ӑ Ȳ֝ד

╥Ӧῂ ἤᾼ … Ἤ∂ ᴖכᾼȲ ᵑ֯ὑ ῂ ẓצ ȳ ϱṿӣȳѿ

Ɫ Ю ἤ(Rheingold, 1993)ȴ ṿӣ῏ ҃Ϣ иṹȲϵᴖϵПȲ―

ᶮכϚ ֯ ϱᾼɦῂ ɧ(community website)Ȳῂ Ӊ Ϡ ῂ ᾼ֮

ạȲᶮכϚ ὑ иṹἨ ӻ☼ᾼῂ ѝоȴ 

 

ῂ ᾼ ȲҠ ᴟ1980רּ҅ד ֢Є Мїᾼ USENETȲ

ṿӣ῏֯ ϱ▐ ᾼ ȲẔ҃ϢҠѿṼ Пѻ ד

Ἠ ậ Ȳ֪ױᶮכϚ ӻ☼ ȳиṹ ᾼ ῂ ȲBBSṆ Ϸ ὑ ᾼῂנ

( ṙⱷ, 2000)ȴ Э ֵῂ ᾼ Ȳῂ ᾼв ѡ ȴ 

 

Hagel and Armstrong(1997) Ɫ ῂ МᾼФ ╥ ὑ Ṝṿӣ῏ҳ ѻ ᾼ

ḖȲиᵑⱢ ȳх ȳѓ ӻὔȲϱ ҳ ṿӣ῏ ḖϷҠ Ɫṿӣ Ȳ ᵂ

ⱢЛ֝₤ ῂ ᾼи ѠהȲ ҵȲ ῂ ӼҠṼ ṿӣ῏ᾼἤ ȳФ

ἤἨῂ ғ é Ѡ ẃ иȲֵ֯аоᾼ ϯȲ ֵи Фד ȲЛ֝

₤ᾼῂ П ṳЛ╥ФӍᾼȲϚ ῂ Ҡ ֝ Ҕᵶ ᵑȴ 
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2.2  ῂӻ ὢ  

 

 Web 2.0 ҅ᾼẃ Ȳ ṿӣ῏ᾼ ȳФ иṹȲῂ ᾼв цғ

ֵаȲ ֵ ֯ὢ ϱ∂ӴϢ …ᾼ Ȳᵓӣῂ ᾼ ἤȲ Ғṿӣ

῏ ᾼ ἤȴῂӻ ὢ (Social Network Services, SNS)ῺדẃБ ⱢϢכ

ᾼ ȴ цὭ​ (2009) ⱢȲῂӻ ὢ ╥Ӧ ӂү ῏֯

ϱ ẁЏẓцᶾ Ȳ ṿӣ῏֯ ϱ ᴞṝ Ḗᶮ֢כᴞ ᾼ Ȳ ᴩ

ȳ иṹȲṿӣ῏ Ӧῂӻ ὢ ῂӻ♄ ẞ ϱ ῂ Ȳ

ᾼὢ ╥ ὑ ẁṿӣ῏֢ ȳӻ☼ᾼФ ȴῂӻ ὢ ᾼ╥

ῂӻ♄ ẞ ϱῂ Ȳ ᵗϢ ֯ М∂ӴϚ ῂ ἤ …

ᾼ ӣὢ ȴ 

 

 ῂӻ ὢ (social network sitesȲSNSs)╥Ϛ ẁῂӻ ὢ ᾼῂ ▐

ế Ȳѻ ╥ѿ Ɫ (Web-based)Ȳб ṿӣ῏֯ ứᾼṆ в∂Ӵе Ἠҙе

ᾼ ȳԝҏṿӣ῏ Ἠצ ᾼẔ҃ṿӣ῏ цד ȳ ᷄Ἠ ֯

Ṇ ᾼẔ҃ṿӣ῏(boyd & Ellison, 2007)ȴе ӱᾼϢ ⱢϚכ כ ṓᾼ

Ȳῂӻ ὢ ѿɦ ϢɧⱢ ѿ Ϣ ȲẔ Єᾼ ╥ѿ ϢῈ

ⱢѻȲ ṿӣ῏ӐṝȲצᵑὑנ ᾼ ϱῂ Ἠ ╥ѿɦ ɧⱢМїȴ 

 

ѿ Web2.0Ɫ ᾼῂӻ ὢ ԚҠиⱢг ӣ ₤( ѝ , 

2006)ȸ 

Ϛȳ ȸṿӣ῏Ҡ ȳиṹᵛ Ȳ ֢ ц Є Ȳ

ӼҠ ῶ ṓȳ ѝ Ȳиṹ ц ȴ 

ϡȳῂӻ ȸṿӣ῏ צ Ϣ ᾼ ȲҠ ӻхȳиṹἨ ȴ 

Ϯȳ ȸṿӣ῏ἷ ӻ☼иṹ֢ ȳ ẁ ȴ 

ҳȳ ֵ ȸṿӣ῏ иṹ ȴ 

Хȳ ᾬȳӢ♄ ֻ ȸṿӣ῏ иṹἒױї ȳ ṓӻ☼ȴ 

гȳ Ṇ ӂү ȸṿӣ῏Ҡ ṣ ֮ ẞ֢ ȴ 
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ῂӻ ὢ ᾼғ ѻ ֽϯצѿϯг ȸ 

Ϛȳ ═ …ȸ 

ⱢϠ ═ ᾼצ ῂӻ ȲϢ Ӧ І Ԉȳῂӻ ὢ ϱ♄

ế ᾼὣх ═ …ȲᴖЛ ӣẃ  ῺᾼὣхФ (Wellman, Cross, & 

Watson 2001)ȲDonath & boyd(2004) ⱢȲṿӣ῏ῂӻ ὢ М∂ӴἨ ═ …

ֽ֝ῂӻ Ϛ ȴ 

ϡȳ ὣхȸ 

ῂӻ ὢ ẁṿӣ῏ ҃Ϣᾼ (Lampe, Ellison, & Steinfield, 

2006)ȴ 

Ϯȳ ȸ 

Nyland, Marvez, & Beck(2007)╓ҏӉ Ɫ ṿӣ῏ᾼѻ Ẓ ϱ

ӭᾼȴ 

ҳȳϠ ὣхȸ 

ῂӻ ὢ ẁṿӣ῏Ẕ ϱὣхᾼד ȲҠѿ ṿӣ῏ḆҒϠ

ὣхȲᵛṿЛ ӻ ȲϷ ФדϠ (Haspels, 2008)ȴ 

Хȳ ὣхȸ 

ṿӣ῏ ὣхᾼӭᾼҠиⱢẒ ȲиᵑⱢῂ (Social Search)ѿцῂ

(Social Browsing)Ȳῂ ╥╓ṿӣ῏Ҡ Ӧῂӻ ὢ ᷄ ҃ ֯ ѷ

ꜜМ Ӑ ᾼϢȲ ϚḔϠ ҃ ᾼԒ ȷᴖῂ ╥╓ṿӣ῏ Ӧῂӻ

ὢ ᷄ ҃ ӐЛ ᾼ ὣхȲṳ ϚḔ Ɫכ Ӣ♄ᾼὣх(Lampe 

et al., 2006)ȴ 

гȳ ậȸ 

ῂ (Social Tie)ҠиⱢ (Strong Tie) (Weak Tie) (Granovetter, 

1983)Ȳ ╥╓ὣх ᾼ …╥∂Ӵ֯ ⇔ ἤȳ ἤȳ  ἤȲ

ᾼ Ӑכ ȷ ⁄╥ ֣ Л Ὼᾼ …ȲФ ἤ юȲẔ Ӑכ ᵅȴ

Ϛ ᴖṕȲֽὨ ὣхἬ‒ד῏ ẁ ἤȲ ѩ Ḇ ὔ

ẞצӣᾼ Ȳѹ Ӑכ ᵅ (Hansen, Mors, & Lovas, 2005)ȴ 
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2.3  Facebook 

 

Facebook╥Ӧ₉ᴵЄ Ӣ Mark Zuckerbergὑ Ἤד2004 ᾼῂӻ ὢ

(Social Network SitesȲ SNSs)Ȳ Ở ὑ₉ᴵЄ ᾼ ӢҠ ҌכⱢӣљȲ

Єצ І‒ ᾼϢ(.edu )б ҒϤȲӭ› 13 ѿϱᾼϢҬ ẁở֤

ц І Ԉ Ҡѿ ҌכⱢӣљȲϷ֪ױ Ở ᴩȴFacebook ҏ Ὅӂү(Open 

Platform)Ȳ Ὅ ϮѠ ῏ҠѿᴞӦ Facebook їғ ד ᾼ ӣ

Ȳṳиṹה Ẕ҃ϢṿӣȲױ Ḇֵṿӣ῏ḆҒכ ὑ Facebookᾼῂ ӂүȴ 

 

Facebook ֥Ϡ ‒ ȳ ȳֵ ȳ ѿц é ắ

ϯ ṿӣ῏‌ ᾼὢ Ȳṿӣ῏ Ϛ Ҡ ṜẔֵ ḖȲẔѻ ᾼ Ӑ

ғ ֽϯȸ 

ϚȳThe Wallȸ ṿӣ῏Ҡѿ ṕἨ  Ԉȴ 

ϡȳGiftȸֻх ҠФד Ȳ Ҡ Ғ ȳ ֤ȴ 

ϮȳPokeȸ ṿӣ῏Ҡѿɦ ɧẔ҃Ϣѿі ᾃ ȴ 

ҳȳStatusȸṿӣ῏Ҡ ӱᴞАӭ›ᾼᾭ ȲϷҠ ӱֻ֯хԝῶᾼ ȴ 

ХȳEventȸ ṿӣ῏ ῀ὣх ᵛ Ӣᾼ♄ ȴ 

гȳPhoto & Vedioȸṿӣ῏Ҡѿϱ ѱἨד ѱȴ 

ϝȳMarketplaceȸṿӣ῏Ҡѿᵍ ᵉи ᵫȴ 

 

Facebookᾼ Ṃ ứМȲṿӣ῏Ҡѿ иṹ ứⱢɦὣхɧἨɦὣхᾼὣхɧȳ

ἨɦἬצϢɧȲ ṿӣ῏ֽὨЛ е ᴞАᾼ Ϣ ȲϷҠѿ ɦ Ϣо ứɧȲ

Ϣ ᾼиṹ ứ ɦ֯ᴞАἨצ ᾼṿӣ῏ɧȴṿӣ῏ᾼ Ṃиṹ Ȳиכɦ

Ӑ ɧȳɦ֯ Facebook ϱᾼиṹɧȳɦ ӣ ה ɧȳếɦ ֤ ɧҳ Ṃ

ứ Ȳṿӣ῏ҠṼ Ϣ ḖḆḂẔ Ṃ ứȴ 

 

 

 

 

 

 

 

 



 

 12 

ῶ1  Facebook ҭ 

 ṶԈ 

ד 2004 2 ѣ 
Ӧ₉ᴵ Ӣ Mark ZuckerbergἬ ӴȲ ῴ ₉ᴵ

ӢҠ ҌכⱢ  

ד 2004 4 ѣ Ҍ ẞ иẔ҃  

ԓѷꜜҬ ד 2006 Єצ І‒ ᾼϢȲ Ҡѿ Ҍ 

ד 2006 9 ѣ 
ӣљҬ Ϥצ ᾼ І‒ ȳἬ ד ȲᵛҠ

ҒϤϚ Ἠֵ  

ד 2007 5 ѣ Facebook ҏ ӣ Юה (API) 

ד 2008 6 ѣ Facebook ҏϠ ц Мѝᾪ 

ד 2009 3 ѣ 
Facebook Ẕ Ḃכ ᴿ Twitter ᾼɦᾭ ☼ɧȲ 

ṳѹΩᵉ ὍẔ API 

ẃ ȸậᴞ ᴍּד òFacebookò 

 

 

Ӧὑ FacebookϚ Ởᾼ Ҍ ὑ₉ᴵ ӢȲ∟ẃ ᴟצЄ І‒

ᾼϢȲֵ֪ױ ṿӣ῏ ѿ ҌȲ ṿ ϱᾼ ṝи− ὔ ṿ

ӣ῏ᾼ ṝи ȲFacebook ὑṿӣ῏ Ẕ҃ ᾼ ϷצϚứᾼ

ạȲṿӣ῏ ‍ Ẕ҃ṿӣ῏ҒⱢֻхȲᵡ⁄Л ҃Ϣӑ Ὅᾼ Ȳ

Ϡכ כ ᾼ ᵓȲ ṿ Facebook ֯ ֵῂ М טּ ȴ

FacebookѻӉ Ϣ Ȳṿӣ῏Ҡ ᾼῂ ẞ ѷꜜȲ֯

‒ ᾼ М ᾼϢ ᴩӻ☼ȴ 

 

Facebook ῂ Єד П Ȳ֯ὑһ╥ѿ ϯ Ϣ …Ɫ ᾼ Ȳ

ṿӣ῏ѿ╠צᾼ Ϣ …Ɫҏ Ȳ …Ἃᴼẞ Facebookᾼ ϱФ Ȳṿ

ӣ῏֯ ϱФ ᾼ ȳ Ὠϭ …Ȳṿӣ῏ Ἠἷ Ẕ

Ӣ♄ᾼϢ …ȴFacebook ᾼצ ғ Ȳṿכ ֯ɦ ɧếɦ ɧẒ

Ὲ ẃ֫Ȳᶮכ ӻ ᾼ ᶮȴᴖѿἏᾼῂ ṿӣ῏Ȳ⁄╥ ֯ ϱ

ᾼῂӻ …Ȳד ПϯȲFacebook ὑṿӣ῏ Ϣ …ᾼ ϩȲ ЄὑϚ

ῂ ȴ 
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Pempek et al.(2009)ᾼׁשṅῶӱȲFacebookצᵗὑṿӣ῏ῂ Ȳ Ӣ ᴖ

ṕȲFacebookἋᴼẔ ϯ Ϣ …ȷᴖ ‍ Ӣ ᴖṕȲFacebook╥ѿ∂Ӵ֝ד

֮ ȳЏᵂ ῂ ד Ȳ ᴖ ṿӣ῏ᾼῂӻ Ȳ ᴖ ᴟ ϯ Ӣ♄Ȳ

ṕПȲṿӣ῏ ֢ ạȳ♄ ᾼϢצ …Ȳṳ ϚḔ

ὣхᾼ Ἠ Ȳ ὣхᾼὣхȲ Ӣ ᾼῂ …Ȳṿӣ῏֯ М ∂

Ϣ ᾼ ῂ ȴFacebookṿӣ῏ Ӣ♄МᾼϢ … оȲ ᴖᶮ

כ ӻ ᾼϢ (boyd & Ellison, 2007)ȴ 

 

FacebookѿϢ Ф ⱢѻȲ ṿӣ῏Ḇֵ ҃ϢФ ᾼ Ȳ ֥Л֝ ₤

ᾼ ӣ Ȳה ẁṿӣ῏ ‒ ȳ ȳ ѱϱ ȳ ꜙᴟ ϯ

ṿӣ῏ ӣᾼὢ ȲҠѿ ╥ӭ› ắ Ὸᾼῂӻ ὢ ȴ CheckFacebook.com

ᾼ ӱȲ2011ד 1ѣ 23ѡ Facebook ᾼү Б ϚϾ Ϣȴ ᴟ 2010

ד 7ѣ Facebook֯ ԓ Б צ 6 ♄ ӣљɎ ᴍּ2011,דɏȴӦὑ Facebook

ѷꜜᾼϢ …ȲẔ ẃᾼ☼ ἤϷЛ֝ὑẔ҃ Ȳ֪ױӐׁשṅ ứ

FacebookⱢׁשṅӂүȲ כ ᾼṿӣ ᶮ ẔϢ … ᴩ ȴ 

 

ҟᾼד רּשṅМȲשׁ (2000) ṿӣᴩⱢ Ɫȸ ῂӻȳ ἤȳԅ

ц ҳ ȴ (2003)⁄ ⱢЄ Ӣṿӣ ᾼ ֯ὑ ᾼ ȳ

ῂӻᾼ Ḗȳ Ϣᾼԅ ֻϮ ȴ ṅ╓ҏȲשׁ(2006) ᾼṿӣᴩⱢѻ צ

Ϣ ȳᵮן ῀ȳ ϮѠ ȴѵ (2007)⁄Ṽ ṿӣ῏ᾼ ⇔ếṿӣ Ȳ

ṿӣᴩⱢиⱢЏẓἤȳ ἤ ῂӻἤϮ ȴ 

  

 ֥ѿϱȲӐׁשṅṼ FacebookἬ ẁᾼ֢ ғ Ȳ ṅӭᾼשׁ֥ ד ѝ Ȳ

ṿӣ₤ иⱢѿϯϮ ȸ  

 

Ϛȳ ₤  

₤ ṿӣ῏ Facebook ⱢϚ ЏẓȲṳᵓӣẔМἬ ẁᾼɦ хЏẓɧ

ғ Ȳ ӭ›ᾼὣх ȲἨ῏᷄ẞѿ› ᾼὣхȲꜙᴟ╥ Ғ ӐЛ ᾼϢⱢ

ֻхȴױҵȲϷ Ȳ ῀ὣхῺᾓȲṳ ֻхФ ȳ щȲἨ῏╥֫

ֻхῺᾓȴ 

 

 

 

http://zh.wikipedia.org/wiki/Facebook#cite_note-9#cite_note-9
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ϡȳ ₤  

Facebookᾼṿӣ῏ᴖṕȲ ЛԛҬ╥ҏᴞὑ ȳ щӻхᾼ Ȳ

Ἤ ẁᾼ ἤ Ϸ╥ᵮіכ ṿӣᾼ ПϚȴ2009דȲ ї ֯ү Ϛῖכ

Ȳ Є Ȳ‚ṿ ֵϢҒϤ Facebookᾼ Ȳ╥ⱢϠṿӣ Facebook

ᾼ ӣ ȴה Yee(2006) ᾼׁשṅȲ ֥ FacebookМᾼ ἤȲҠ

ѿиכ Мᾼ ȳ Мᾼ ᾬȳ ȷἨế҃ϢϚ ᾲ ȳ

Ғѩ Ȳѿцᶙכԉ ȴױҵȲ֪ FacebookМᾼ ϱї ṳЛẓ ἤȲ

ẁṿӣ῏ Ȳ╝֯ױ П ϤⱢ ₤ ȴ 

 

Ϯȳ ₤  

₤ ṿӣ῏Ȳ Facebook Ɫ Ȳ֯ Facebookϱᵧ ᴞАᾼῺᾓȳ

ȲἨ῏иṹ Ϣ ѱȷϷ Пᶮ Ɫ ᾼן Ȳ֯ ϱиṹ Ϣ֝ ᾼ

ȳ Ἠ ѱȲ Ғ֢ ♄ ȲἨ῏╥ҒϤ ȴ 

 

Ӑׁשṅ ѿᴞ ᾼɦFacebookכ ṿӣ₤ ῶɧȲ ắ ῏ᾼṿӣ₤ ẔϢ

…ᾼ ἤȴ 
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ϡ  ֙  

 

֙ Ἠ ֙ (Impression Management)Ȳ Ӧ╥נ Erving Goffman (1959)

Ἤ ҏȲ҃ѿ ֯҃Ϣ › ═ᴞᶺᶮ ᾼѠᾎȲẔМᾼᴞᶺᵧ ╥

Ϛ ֙ ᾼᴩⱢȴ֙ ╥╓ ṕἨ‍ ṕᾼᴩⱢῶ Ȳ ҃Ϣ

ᴞА֙ ᾼϚ ȴLeary & Kowalski(1990) Ɫ֙ ╥ ԍ ạȳ

҃Ϣ ᴞА֯ᶮ Ἠ ᾎϱᾼч П ȴNelson & Quick(2003)⁄ Ɫ֙ ╥

ҟ ạȳ ҃Ϣ ᴞА֙ ᾼ ȴ 

 

צ ⱢϠ֯҃ϢїМ ṏֻ֙ Ἠ оᴞṝᾼῂ Ȳ ṕἨ‍ ṕ

ᴩⱢצ ֮ῶ ᴞАȲѿ Ἠכ ҃Ϣ ᴞАᾼ Ȳѿ Ṝ֯ῂ Ф Мᾼӭ

Ἠ Ḗȴϴ╥ԍ ἨḂ ᴞА֯҃ϢїӭМ֙ ᾼἬצᴩⱢ ὑ֙

ȴ 

 

֙ ᾼи ѻ ѿϯצ ȸ 

ϚȳJones & Pittman(1982)ᾼи ȸ 

(Ϛ) Ὸ ֻ(ingratiation)ȸ 

 Ӧ Ὸȳ ᾼ Ἠ ᵗ҃ϢȲ ҃Ϣ ὑᴞАᾼֻ ⇔ϱсȴ 

  ᵂᾎצ ȳ  ếȳᴞᶺῶ Ѡ ᾼ ᴩⱢц╟Њ ȴ 

(ϡ)ᴞᶺ (self-promotion)ȸ 

 ֣҃Ϣῶ ҏᴞАᾼ ϩἨכ Ȳ ҃Ϣ ⱢᴞА− ṃȴ 

(Ϯ) (exemplification)ȸ 

 ᴞᶺ ⱫἨ╥ ҏᴞАЏᵂ ᾼṶ Ȳ ҃Ϣ Ɫ ᾼ ֯█ṷ 

Ṷ ϱỐ ᴞАȴ 

(ҳ)⁷Ḗ(supplication)ȸ 

 Ὅ ҃Ϣ῀ ᴞАᾼ Ἠ ȳ Ầᵗȴ 

(Х) (intimidation)ȸ 

ӴϚ ҆Ϣꜛ ᾼᶮ Ȳẃ ậῂ ϩế ϩȴЄֵ╥ צ

ϩᾼϚѠἬṿӣᾼȴ 

 

ϡȳTedeschi & Melburg(1984)ᾼи ȸ 

    (Ϛ) ἤ(strategic)ȸ ҃Ϣ ᴩ֙ ╥ⱢϠ  ӭ ȴ   

    (ϡ) ἤ(tactics)ȸ ҃Ϣ ᴩ֙ ╥ⱢϠ ӭ ȴ   
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ϮȳGardner & Martinko(1988)ᾼи ȸ 

(Ϛ)צ (purposive)ȸצ ֮ѿ ứᾼṕᴩȲ ֥█ ӭᾼП֙ ȴ 

(ϡ) (nonpurposive)ȸ ֯ḥצ ᾼ ᶮϯ Ṷ֙ ᴩⱢȴ 

 

ҳȳCialdini (1989)ᾼи ȸ 

(Ϛ)᾿ (direct)ȸ Ἤṿӣᾼ ╥ᵧ ᴞА ᾼצ ȳ ϩ ȴ 

(ϡ) (indirect)ȸἬṿӣᾼ ὡȳ’ ᶮ ȴ 

 

ХȳWayne & Ferris(1990)ᾼи ȸ 

(Ϛ)Џᵂ ֣(job-focused)ȸṿЏᵂῶ כ ẃḆֻȴ 

(ϡ)ѻ ֣(supervisorfocused)ȸ ֻȳ Ὸѻ ѿ ֻ ȴ 

(Ϯ)ᴞᶺ ֣(self-focused)ȸṿᴞАכ ẃ ╥ ṏ Џȴ 

 

гȳKacmar, Delery, &Ferris(1992)ᾼи ȸ 

(Ϛ)ᴞᶺ ֣(self-focused)ȸ 

 ṿ҃Ϣᾼ ᾃὑᴞА  Ἠ ᾼѠ֣ȲЛ ᾼῶ ᴞАᾼ ȴ 

(ϡ)҃Ϣ ֣(other-focused)ȸ 

 ᷂ Ὅ֯҃ϢṝϱȲᵓӣ Ὸ і ҏ҃Ϣᴞ ᾼϢ ᵮіϩȴ 

 

ӐׁשṅṼ ṅӂүשׁ Facebookᾼ ἤцׁשṅӭᾼȲ ӣӭ› Ɫṿӣᾼ

Jones & Pittman(1982)֙ и Ȳ ֙ иⱢ Ὸȳᴞᶺ ȳ ȳ

Ḗế Х Ȳѿᴞ ᾼɦFacebookכ ֙ ṿӣ ῶɧȲ Facebook

כ ֙ ᾼ ӣ ẔϢ …ᾼ ἤȴ 
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Ϯ  Ϣ … 

  

 вҵ ῏ Ϣ …(interpersonal relationship)ҏЛ֝ᾼ Ȳ ẃ Ϣ

…╓ᾼ╥Ϣ ϢФדӻἏȳӻФ ᾼϚ ᾭ Ȳ╥Ϛ ῂ ᾼ (Brammer, 

1993)Ȳ ᾼϢ …Ҕ╗ І …ȳẒἤ …ȳњṜ …ѿц Ӣ … Ϣ ϢП

ԉᴶᶮהᾼФ …(Devito, 1994)ȷᴖ ᾼϢ …⁄╥ ╓ ֝ᴴȳ֝

ᾼϢ Ф …( ᴫ Ϣ, 2002)ȴӐׁשṅᾼϢ …ᾛ╓ắ ῏֯ Ӣ♄ц ѷ

ꜜМ ҃ϢᾼФ ᶮȴ 

 

 Ϣ …ṳ‍ϚכЛ Ȳ ᾼ Ӣ ◕ἤᾼḂ ( ẈῨ, 2002)ȴ

ҏȲϢ╓(2004)ה …ẓצѿϯ ἤȸ 

Ϛȳ ◕ἤ 

Ϣ …ᾼ иⱢ ȳ Ϥ ȳ ȳ о ȳ ѿц г

Ȳ ᾼ Ӣ ◕ἤᾼḂ ȴ 

ϡȳ ἤ 

Ϣ Ϣד ῴ Ȳ ᾼ ȳв Ɫῶ ȲϢ … Ɫ ȷ

Ϛ◕ ᾼФ Ȳἒױ ∟Ȳ֪Ф й …∂ӴȲ ᾼ ȳ

в ȲϢ … ȴ 

Ϯȳ ἤ 

Ϣ …ṳ‍ỆứЛ ᴖ╥ ᾼȲ Ϣ ϢП ᾼФ ᾭᾓᴖצἬḂ ȲҠ

╥ἒױ ῺἨ ᾼȲЛ ֮Ḃ ȲϢ …Л╥ ֻ ╥ ȴ 

ҳȳ ἤ 

Ѿ ᾎ᷄ҏϢ Ф ה ╥ᶙԓ֝דᾼȴ 

Хȳֵ֣⇔ 

Ϣ …֯ ₤ц  ἬЛ֝ȴצϱᶁװ

гȳ ἤ 

Ϣ ֪Ɫ ᾎȳ ȳ Ḗé ֪Ȳ Ẕ҃ϢᾼФ ȲṿẔ 

Ϣ … Ӣ оȲ֪ױϢ …ẓ ἤᴖḥצỆứ Ҡה ȴ 

 

ᴖ ╥Ϣ …ᾼ ȲϢ Ϣ Ӧ ṕἨ‍ ṕᾼѠה ᴩФ Ȳ Ӧ ẃ

∂Ӵȳ ═ ҃ϢᾼϢ …Ȳ ừȲ⁄Ϣ … ὑӔ֣ ứȷчП⁄Ϣ

… ֣  ( ȴ(2004 ,ה ϢҬ╥ⱢϠ █כ ӭᾼἬ∂ӴᾼϢ … ╥

ἤᾼȷчПȲ֪Ϣ Ἠ é ֪ ᴖ∂ӴᾼϢ …Ȳ ẓ═ϵἤȴ 
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 Ϣ … ד Ȳד ꜙֵȲѻ ֽϯȸ 

ϚȳSchutzᾼϮ֣⇔ ɎThree-Dimensional Theoryɏ 

 Schutz(1966)ᾼϢ Ḗ ѻ Ȳḕ Ϣ Ϣצ …ᾼ ḖȲϢ …ᾼ Ḗ

иⱢ ȳ ạế Ϯ Ȳ֪ױϭ Ϯ֣⇔ ȴ 

 (Ϛ) (inclusion)ȸ  

  Ḗ╥╓ ֯ М ắ ᾼ Ḗȴ Schutzᾼכ 

 ᾎȲḕ Ϣ צ ᾼ ḖȲ ⇔֪Ϣᴖ Ȳ Ḗ юᾼϢȲẔ ἤ 

 ὑв֣Ȳ ⱢỦ ȷ Ḗ ֵᾼϢȲ⁄╥ẞ ᷄ὣхȲẒ῏ ὑ 

ᾼ Ḗ ₤ȲԚ ╥ ᶦ і ҃Ϣᾃ ȳ Ȳ ᴖ Лц 

ὑϢ …ᾼ ḥצ ᵗȴ 

 (ϡ) ạ(control)ȸ  

  ạ Ḗ╥╓ ᶦ ќ ᾼϢȳṶἨᾬᾼ Ḗȴ Schutz 

    ᾼכᾎȲ ạ Ḗ ⇔֪Ϣᴖ Ȳ ạ Ḗ ᵅᾼϢȲ ὔὢ №Ȳ Л 

    Ἥ ԉȲ ѽ Ṷ ᾼ ȷדчᾼȲ ạ Ḗ ᾼϢȲ ὔ  

    Ӣ ᾨἤȴ ạ Ḗᾼ ᵅ ֯Ϣ …М᷊ ᾼṔᴥế֮ᴯȲ  

    ᴖ Лц ὑϢ …ᾼ ḥצ ᵗȴ 

    (Ϯ) (affection)ȸ 

  Ḗ╥╓ ῶ ế ắ ᾼ ḖȲ╥ ҃Ϣ …ᾼ∂ 

    Ӵȴ ḖᵅᾼϢȲ ẘ Ϣ Ȳ ἤ Ɫ ȷ Ḗ ᾼ  

    Ȳ Ϣ∂Ӵ …Ȳ ὔד‒҃ϢȲ ἤ Ɫѻ ȴẒ῏ М 

צ     ᾼ ḖȲҬ╥ ⇔ȳῶ ᾼᴩⱢ  Л֝ȴה

 

ҵȲSchutzױ  ᴩⱢῶ иⱢᴞАѻ ῶ ῏(expressed)ѿц ∕҃ϢᴩⱢ

῏(wanted)Ẓ Ȳ ϱ Ϯ Ḗ ҏг ӐϢ …ậ֣ȴ 

 

ϡȳSullivan ᾼϢ … ɎInterpersonal Theory of Personalityɏ 

 Sullivan(1953)ᾼϢ Ϣ ѻ Ϣ ╥Ϣ ӻФᵂӣᾼ ὨȲϢ ᾼ ӇṼ 

֯ẓצϢ …ᾼῂ Ȳ֯Ϣ …ᾼῂ ҵ╥ ᾎỦӴׁשṅϢ Ȳ֪ױ

SullivanᾼϢ … ϭ ⱢϢ ȴSullivan ѻ ᵗϚ Ϣ иέ Ϣ ҟ

֯ᾼϢ …ȲϢ ṅᾼשׁ ᴯ╥Ϣ …ᴖ‍ ϢȲ ҃ϢФ Ἤῶ ҏẃᾼ

ᴩⱢИ╥Ϣ ȴ 
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 ֯Ϣ … ḖѠ ȲSullivan Ɫ ҏӢ Ở Ϣצ ׄԓ ḖȲЛׄԓᾼ

Ϣ … ȳ ȴ ֯ῂ о М ắẞ҃Ϣ Ἤ ϠϚṷכ ϩȲ

ṏֻᾼϢ ᵗὑϢצ… ȴ 

 

Ϯȳῂ ӻ ɎSocial Exchange Theoryɏ 

 Thibaut Kelley (1986)ᾼῂ ӻ ҃Ϣᾼ …╥∂Ӵ֯ (reward)

Ӑ(cost)כ ᾼФ ϱȲἒױᾼФ ╥Ϛ ӻ …Ȳ צ ᾼϢ

…ȲԉᴶᾼϢ …Ҡ ӦФ ẃ Ӑᾼӻכ Ȳ Ф Ἤ ᾼ Ȳṿἒ

ױ צ… Ӑ ȲᵛἬ ᾼɦѩ ɧȲ ѩ Ȳ ἒױᾼ

…М ẞ ֵᾼ ȳҀҏ юᾼכӐȲֽὨ ᾎ Ṝ ∕Ȳ ӢЛ Ṝᾼᾭ

ȴҬ ҃Ϣ ӢФ Ȳᵛצ Ӑᾼכ ᴩȲ ╥╓֯Ϣ …МҠѿ

ᶺ ẞ ṜᾼӔ֣ ȳ ὨȲҠ ╥҃Ϣᾼ ȳ ῂ ἤᾼ ȲϷҠ ╥

ȷᴖכӐ⁄╥ⱢϠ ═ …ἬӇ Ҁҏᾼ ȳ ϩ ֪ ȲẒ῏דФὂ

П∟ᾼ Ὠ ╥ …╥ᵡ ═ ᾼ (Morris, 1990)ȴϢ …ᾼ ậḟὑ╥ᵡ

֯ …М Ἤ Ȳ ḖϚӎ ṜȲ⁄ … ═ȲчП⁄ …Ҡ Мױ֪ ȴ 

   

ҳȳӂ Ɏbalance theoryɏ 

 Heider(1959)ᾼӂ ╥╓ צ Ḗӂ …ᾼ Ȳ Ϣ …ậḟὑἒ

ᾼױ ⇔Ἠ Ἐ╥ᵡ ẞӂ ȲֽὨ ᾎӂ Ȳ Ӧ ȳẦ ᴖ ẞӂ

ᾼᾭ ȲֽὨ ᾎ ẞӂ ȲϢ …ᾼ ắẞ ȴ 

 

Ὥ Ɏ2002ɏ╓ҏϢᾼϚӢМצҳ ᾼϢ …ȸ 

Ϛȳ І …ȸѯӕ֯ІЅӃẐ ᾼ ∕Ѡה Ẕѡ∟ᾼ ȴ 

ϡȳ֝ ὣх …ȸ‌юד ֝ ȳὣх ᾼϢ … Ẕᴞᶺ ֝ȴ 

Ϯȳ …ȸ╓ ἤἨ ᾼ …ȴ 

ҳȳ֝Ṷ …ȸ╓ Ӣ֯Џᵂ ֥МᾼϢ …ȴ 

 

֯ϱ ҳ ᾼϢ …МȲϭѿ І …ц֝ ὣх … ᾼ Ɫ

( , 1984)ȴ ‌юד Ϥ‌╡ П∟Ȳ ᾼד юȳ ֝ ὣхד

ᾼ ֵȲ֝ ὣхᾼ ϩϷ П ҒȲ ‌юדᴖṕȲ ṏֻᾼϢצ …ȲЛ

ṿ‌ю֝֯ד ὣхМắẞ ῸȲṿẔ Ӣ ֵᾼӔ֣ Ȳѿ ὡ‌юד ᴞᶺ

ᾼӔ )ᾎכ ╡ , 1997)ȴ֪ױӐׁשṅ ứ‌юדⱢׁשṅ Ȳ ‌юד כ ᾼ

ṿӣ ᶮȳế֝ ὣх ᾼФ ẔᴞṝϢ … ᴩ ȴ 
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ᶾᾼדּ Ḕ цȲṿ Ϣ ϢП ᾼФ Лԛ‭ ὑ ᾼ Ȳ Ҡѿ

ᵓӣ ⱢМЮ Ȳ ҃Ϣ ᴩ Ф Ȳ֯ ѷꜜМ ҏϢ …ȴ

ѷꜜᾼϢ …ȲἏἏ ắẞ֮ ҵ֪֯ ᾼ ạȲᴖ ϱᾼϢ Ф ⁄

Лắϱ ֪ Ἤ‭ Ȳ֪ױ Ϣ …Ȳ Ϣ …ṳЛᶙԓ֝ד( ᴎ, 

2002)ȴ ᴖῺדẃ ῂӻ ῂ ᾼ ᴩȲ ϱᾼϢ … ᾼϢ

… ἤ ẃ ֵȳἒױ ẃ ЄȲẔМȲFacebook╥ѻӉѿ ϢⱢѻᾼῂӻ

ῂ Ȳṿӣ῏ѿ╠צᾼ Ϣ …Ɫҏ Ȳ …Ἃᴼẞ ϱФ Ȳ

Ἠ Ὠϭԛ⇔֫ ȳ …Ȳṿӣ῏ Ӣ♄МᾼϢ … оȲ

ᴖᶮכ ӻ ᾼϢ (boyd & Ellison, 2007)ȴ 

 

ᵇ ȳ (1996) ⱢϢ …╥Ϛ ῂ о Ȳ╥Ϛ ϩᵂӣȲϷ╥

Ϛ ᴩⱢ ȲϢה …Л Ҡѿ ȳ ȲϷҠѿ Ӧ Ἠ ẃҒѿ ȳ

о ᴖḂ ȴ֪ױӐׁשṅ ᴕד ѝ ȲṼ ṅӭᾼᴞשׁ ɦFacebookכ Ϣ …

ῶɧȲѿ Facebookכ ᾼṿӣ₤ ȳ֙ Ϣ …ᾼ ἤȴ 
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Ϯ  ṅѠᾎשׁ 

Ϛ ▐ṅשׁ   

 

Ӑׁשṅѻ Facebookכ ɦṿӣ₤ ɧȳɦ֙ ɧ ɦϢ …ɧᾼ

ἤȴ Ԓ כ ᾼṿӣ₤ Ϣ …╥ᵡצ ȹ כ ᾼ֙

ӣ Ϣ …╥ᵡצ ȹѿц Facebook כ ᾼṿӣ₤ ֙

ᾼ ӣ╥ᵡצ ȹ 

 

 

 

 

                    

 

 

 

 

                    

 

 

 

 

▐ṅשׁ  4  

 

 

 

 

 

 

 

 

 

 

 

   

 

ṿӣ₤  Ϣ … 

֙
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ϡ ☼ṅשׁ   

 

Ϛ ◕ȸ ӭ›ᾼ ȷ 

ϡ ◕ȸ ҟד ṅȲשׁ ᴩѝ ȷ 

Ϯ ◕ȸ ҟד ▐ṅשṅПׁשṅȲ∂ӴӐׁשׁ Ȳ 

ҳ ◕ȸ ứȳ Ӑׁשṅ Ẫȷ 

Х ◕ȸӔה ᴩ Ẫ ▲ȷ 

г ◕ȸ֫ן ẪȲ ẪȲ ᴩ иέȷ 

ϝ ◕ȸ ᵫȴ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

☼ṅשׁ  5  

 

 

 

 

 

 

 

￼ṅשׁ ȳ ӭᾼᶮכ 

ѝ  

∂Ӵׁשṅ▐  

ứȳ ṅשׁ Ẫ 

ᴩӔהП Ẫ ▲ 

ן иέ  

ṅשׁ ᵫ  
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Ϯ ṅשׁ   

 

ɞ ѫї ẕɟ ɦד‌ Ȳ‌юד ɧ(adolescence)ứ ⱢȸӦ‌╡ Ở

ẞṝї ὑכ ᾼ ◕ȷЅἤּפᴞ 12 ẞ 21 П Ȳḽἤּפᴞ 13 ẞ 22 П

ȴᴖᴩ╜ ῂ ᵓ ỗ ֯ ᴕ֢ ṓȲѿц ᴩ ạȳד ᾎ√

ᴕ ∟Ȳ ‌юדד ꜜứⱢ 12-24 (ᴩ╜ , 2005)ȴ ṅשȲӐׁױ ֥ ᴩ ạȲ

ṅשׁ ɦ‌юדɧꜜứⱢɦ13-24 ɧȲ ◕Ɫ Мȳ М ѿцЄ

Ӣȴ 
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ҳ  ṅѠᾎцЏẓשׁ 

 

Ӑׁשṅ ӣ Ẫ ▲ᾎן ד Ȳ ц Ӑ Ẫṳᴩȴ(1) Ẫȸ

Ẫϱ ֯ Ẫ ▲ Ȳ ẪѠה╥᾿ ֯ Ẫ ▲ ϱ ᵂ Ȳ Ẫ Ὠ

Ӧ ה ᵂ᾿ ᴟᴻὢ ȴ(2) Ӑ Ẫȸѿ Ӑ ẪѠהȲ ד

ᴯ ז Ὅȴ Ɫ20113דѣ15ѡᴟ3ѣ29ѡȷӔה╟ Ɫ20113דѣ31ѡ

ᴟ4ѣ15ѡȴ 

 

Ӑׁשṅ Ẫѻ ⅔ ה ȲӦׁשṅ῏Ṽ דṅӭᾼѿцשׁ ѝ иέ∟Ȳ ẁẓ

ῶἤᾼ҅צ Ȳắ ῏Ҭ צ ᾼ М ҏ ֥ ȴ Ẫв ֽϯȸ 

1. Ϣ Ӑ ṿӣ ᶮ 

ױ иѻ ӭᾼ֯ὑ ắ ῏ᾼἤᵑȳ ◕ѿцצṿӣFacebookᾼắ ῏Ẕ

ṿӣ ᾓȴ 

 

2. Facebookכ ṿӣ₤ ῶ 

ױ ив Ӧׁשṅ῏ ṅӭᾼцFacebookἬשׁ ẁᾼғ ṳ ᴕד ѝ ∟Ȳ

כ ṿӣ₤ иⱢ ₤ ȳ ₤ ц ₤ Ϯ Ȳ ẪМȲ֢ ậ7

ẓ҅ῶἤᾼṿӣғ Ȳ כɦFacebookכ ṿӣ₤ ῶɧȲӐ ῶԚ 21 ȴ и

Ѡה Ḉᵌ Х(Likert-type)ה ῶȲắ ῏┬ ṿӣ ᶮȲӦɦ ╥ṿӣɧẞɦ

ӑṿӣɧҒѿ Ȳɦ ╥ṿӣɧѿ5и ȳɦ ṿӣɧѿ4и ȳɦ ṿӣɧѿ3

и ȳɦ−юṿӣɧѿ2и ȳɦ ӑṿӣɧѿ1и ȴ֢ ṿӣ₤ ииᵑ Ȳ

ắ ῏֯ ₤ и Ȳῶӱ֯FacebookМ ֣ṿӣ ₤ ȴ ֽϯῶȸ 

 

 

 

 

 

 

 

 

 

 

 



 

 25 

ῶ2  Facebookכ ṿӣ₤ ῶ 

 
  

₤  

ᶺ ӭ›ᾼὣх  10 

ᶺ ᵓӣ хЏẓȲ᷄ẞѿ›ᾼὣх 11 

ᶺ ᵓӣ хЏẓȲ Ғ ᾼὣх 12 

ᶺ Ȳ ῀ὣхῺᾓ 13 

ᶺ ếֻхФ  14 

ᶺ ếֻх֯ ϱ щ 15 

ᶺ ȳ֫ ֻхῺᾓ 16 

₤  

ᶺ ӣ Ȳṳה Мᾼ  17 

ᶺ ӣ Ȳṳה Мᾼ ᾬ 18 

ᶺ ӣ Ȳṳế҃ϢϚה ᾲ  19 

ᶺ ӣ Ȳṳế҃ϢϚה Ғѩ  20 

ᶺ ӣ Ȳṳế҃ϢϚה ֥ᵂȲᶙכԉ  21 

ᶺ   22 

ᶺ ϱї  23 

₤  

ᶺ ᵧ ᴞАῺᾓ 24 

ᶺ  25 

ᶺ иṹ Ϣ ѱ 26 

ᶺ иṹ Ϣ֝ ( ȳї Ὠ ) 27 

ᶺ Ғ♄ Ɏ‚ ȳἼ ɏ 28 

ᶺ ҒϤ /ῂ  29 

Ἠ ѱ 30 
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3. Facebookכ ֙ ῶ 

ױ ив Ӧׁשṅ῏Ṽ FacebookἬ ẁᾼғ ṳ ᴕ֙ ד ѝ ∟Ȳ

ӣJoneɽPittman(1982)ᾼи ѠהȲ Facebookכ ᾼ֙ иⱢ Ὸȳᴞᶺ

ȳ ȳ Ḗц Х Ȳ֢ ậ6ᴟ7 ẓ҅ῶἤᾼ ɦFacebookכ

כ ֙ ῶɧȲӐ ῶԚ 33 ȴ иѠה Ḉᵌ Х(Likert-type)ה ῶȲ

ắ ῏┬ ṿӣ ᶮȲӦɦ ╥ ɧẞɦ ӑ ɧҒѿ Ȳɦ ╥ ɧѿ5

и ȳɦ ɧѿ4и ȳɦ ɧѿ3и ȳɦ−ю ɧѿ2и ȳɦ

ӑ ɧѿ1и ȴắ ῏֯ и Ȳῶӱ ֣ṿӣ ȴ ֽϯῶȸ  

 

ῶ3  Facebookכ ֙ ῶ 

 
  

Ὸ  

ᶺ ֻхȲ Ѡ ⱢᶺϢ−ֻ 31 

ᶺ ֫ ֻхᵧ ᾼ Ȳ Ѡ Ɫᶺ− ї҃ 32 

ᶺ  ếֻхᾼ ṓἨ Ȳ Ѡ ї 33 

Лֻ֝хȲᶺ Ḃ ᶺᾼФ Ѡ34 ה 

ᶺ ֻх ḟ Ȳ Ѡ Ɫᶺ−х  35 

ᶺ ֻ֥хᾼ ḖȲ Ѡ ⱢᶺϢ−ֻ 36 

ᶺ ἕ ֻх ᾼṕᴩȲ Ѡ Ɫᶺ−х  37 

ᴞᶺ  

 

ᶺ ֻх῀ ᶺᾼ  Ȳ Ѡ ᶺ−  38 

ᶺ ֻх῀ ᶺᾼ ᴥȲ Ѡ ᶺ−  39 

ᶺ ֻх῀ ᶺ ᾼ Ṷ  40 

ᶺ ֻх῀ ᶺᾼ ἤ 41 

ᶺ ѻ ẁᶺ ӣᾼצ ֻх 42 

ᶺ ֻх ᶺצ ϩ ᵗ Ѡ ḟ  43 

ᶺ ֻх ᶺṏֻᾼϚ  44 
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ᶺ ῶ ҏצ ᾼ І 45 

ᶺ ῶ ᾼṕ  46 

ᶺ ῶ ҏ ֻхЛ֝ᾼ ṓ 47 

ᶺ ῶ ҏ ᷾Ϥ ֻх ᾼФ  48 

ᶺ ῶ ҏ ᾼ І 49 

ᶺ ῶ ҏ ᾼ І 50 

ᶺ ῶ ҏֵИֵ ᾼ І 51 

Ḗ  

ᶺ ῶ ҏ Ầᵗᾼ І 52 

ᶺ ῶ ҏצṷṶЛ  53 

ᶺ ῶ ҏ ᾼϚ  54 

ᶺ ῶ ҏ ֻхᾼṼ  55 

ᶺצ ῶ ҏ ⱢϩȲѿ ẞֻхᾼ ֝  56 

ᶺ ֻхẦᵗᶺᶙכ█ṷṶ  57 

 

ᶺ ѿ№ ᾼѠהȲ ֻх ֥ᶺᾼ Ḗ 58 

ᶺ ѿ№ ᾼѠהȲ ֻх ᶺᾼ ṓ 59 

ֻх῀ ҃ ы ԌȲᶺ ᷂Ṷ ᶫ −  60 

ᶺ ֮ ֻх  61 

Ф Лֽ Ȳᶺ ậ Ἠѻ ᾼѠ62 ה 

ᶺ ֻхȲ ѠṴṴ  63 
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4. Facebookכ Ϣ … ῶ 

ױ ив Ӧׁשṅ῏ ᴕϢ ד… ѝ ∟Ȳ Facebookכ ᾼϢ …иⱢ

ц Ẓ ֣Ȳ֢ ậ7 ẓ҅ῶἤᾼ כɦFacebookכ Ϣ …

ῶɧȲӐ ῶԚ 14 ȴ иѠה Ḉᵌ Х(Likert-type)ה ῶȲắ ῏┬ ṿ

ӣ ᶮȲӦɦ ╥ ɧẞɦ ӑ ɧҒѿ Ȳɦ ╥ ɧѿ5и ȳɦ

ɧѿ4и ȳɦ ɧѿ3и ȳɦ−ю ɧѿ2и ȳɦ ӑ ɧѿ1и

ȴ֢ ֣ ииᵑ Ȳắ ῏֯ ֣ и Ȳῶӱ֯ ֣ᾼϢ … Ṿȴ

ֽϯῶȸ 

 

ῶ4  Facebookכ Ϣ … ῶ 

 
  

 

Ϣ … 

ᶺצᵺ ᾼ Ȳֻх ᶺᴼҏ њ 64 

ᶺ ᶺᴞА╥ ֻх Ἤ ᾼ 65 

ᶺ ếֻх ẞї ᾼ ắἨї  66 

ᶺếֻхצṏֻᾼФ … 67 

ֻх Ȳᶺצ їᾼ  68 

ᶺצҠѿ ᶺиṹ ᾎᾼֻх 69 

ᶺ ֻх− їᶺᾼӢ♄цӑẃ 70 

 

Ϣ … 

ᶺצᵺ ᾼ Ȳὣх ᶺᴼҏ њ 71 

ᶺ ᶺᴞА╥ ὣх Ἤ ᾼ 72 

ᶺ ếὣх ẞї ᾼ ắἨї  73 

ᶺếὣхצṏֻᾼФ … 74 

ὣх ,ᶺצ їᾼ  75 

ᶺצҠѿ ᶺиṹ ᾎᾼὣх 76 

ᶺ ὣх− їᶺᾼӢ♄цӑẃ 77 
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Ӑ Ẫ֢ ῶ П‒ȳ ⇔иέ 

Ӑׁשṅ֯ ẪПῴȲ…Ԓ ῂ ȳ֙ цϢ … ד

Ȳѿѝ ᾼѠהᵂϚиέȲṳ ῂצ ṿӣ ᾼ‌юדȲѿᶮכῴḔ

Ẫȴ ῏ᾼ ȳ╓ Ȳ Ẫв ᴩ֢ ȳӣ йἤ ᴷц∂ Ȳ

Ғѿ Ḃ Ȳᶮכ Ẫȴѿ Ὠ ϚḔ ṅӐׁשṅЏẓᾼ йἤцҠᴩἤȲ

Ӑׁשṅѿ ứ ד иέ ᴩ Ẫ ӭᾼ ӔȲП∟ԛѿ֪ иέẃ∂Ӵ ẪП

∂ ⇔ȴ ὨֽϯἬ ȴ 

 

Ϛȳ ֢ ῶ ứ 

֢ ῶиᵑ Ἤצ Ӑ֯ ῶᾼ и ếṼ ᵅ ԝȲ и›27̟ Ɫ и

ȳ∟27̟ Ɫᵅи ȲѿױẒ Ɫᴞ ȳ ᵑ ӭ иⱢṼ Ȳ ᴩ Ӵ

Ӑt ứȲẓצ ᵑϩᾼ ӭ֯Ẓ ᾼ и ẓצ ȲӐׁשṅ ứ Ѭ

Ŭ=0.05ȴ 
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ῶ5  Facebookכ ṿӣ₤ П ứ ῶɎN=100ɏ 

 
ӂᶁ 

ᴞӦ⇔ t p 
ᵅи  и  

1. Ӣ♄М ᾼὣх  2.67 4.15 49.764 5.093***  .000 

2. ᵓӣ хЏẓȲ᷄ẞѿ› ᾼὣх 1.93 4.00 52 7.783***  .000 

3. ᵓӣ хЏẓȲ ᷄ ӐЛ ᾼϢⱢ ὣх 1.37 3.15 42.533 5.996***  .000 

4. Ȳ ῀ֻхῺᾓ 2.59 4.52 52 6.864***  .000 

5. ếֻхФ  1.89 4.48 52 10.942***  .000 

6. ếֻх֯ ϱ щ 2.19 4.48 52 8.535***  .000 

7. ȳ֫ ֻхῺᾓ 2.15 4.48 52 8.910***  .000 

8. ӣ Ȳה Мᾼ  2.56 4.22 47.706 4.571***  .000 

9. ӣ Ȳה Мᾼ ᾬ 2.44 4.30 46.506 5.163***  .000 

10. ӣ Ȳṳế҃ϢϚה ᾲ  1.96 4.30 52 7.576***  .000 

11. ӣ Ȳṳế҃ϢϚה Ғѩ  1.65 4.22 51 8.062***  .000 

12. ӣ Ȳṳế҃ϢϚה ֥ᵂᶙכԉ  1.77 4.19 51 7.468***  .000 

13. Ɏ Ӗ ȳа ɏ 1.07 2.22 29.399 3.847**  .001 

14. ϱї  2.00 3.93 52 5.783***  .000 

15. ᵧ Ὼᾓ 2.07 4.08 51 5.623***  .000 

16.  1.70 3.56 41.653 5.852***  .000 

17. иṹ Ϣ ѱ 1.63 3.85 52 6.595***  .000 

18. иṹ Ϣ֝ Ɏ ȳї Ὠ ɏ 1.59 3.78 39.566 6.677***  .000 

19. Ғ♄ Ɏ‚ ȳἼ ɏ 1.15 2.89 30.917 5.854***  .000 

20. ҒϤ /ῂ  1.56 3.63 42.035 6.818***  .000 

21. Ἠ ѱ 1.12 3.33 28.252 7.081***  .000 

: **  p<.05   ***  p<.001 
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ῶ6  Facebookכ ֙ П ứ ῶɎN=100ɏ 

 
ӂᶁ 

ᴞӦ⇔ t p 
ᵅи  и  

1. ֻхȲ Ѡ ⱢᶺϢ−ֻ 1.70 4.33 52 12.800***  .000 

2. ֫ ֻхᵧ ᾼ Ȳ Ѡ Ɫᶺ− ї҃ 2.00 3.59 52 6.799***  .000 

3.  ếֻхᾼ ṓἨ Ȳ Ѡ ї 1.78 4.26 52 12.034***  .000 

4. Лֻ֝хȲḂ Ф Ѡ8.902 52 4.30 2.11 ה***  .000 

5. ֻх ḟ Ȳ Ѡ Ɫᶺ−х  1.85 4.15 52 10.621***  .000 

6. ֻ֥хᾼ ḖȲ Ѡ ⱢᶺϢ−ֻ 1.52 4.19 52 12.728***  .000 

7. ἕ ֻх ᾼṕᴩȲ Ѡ Ɫᶺ−х  1.59 3.30 52 5.726***  .000 

8. ֻх῀ ᶺᾼ  Ȳ Ѡ ᶺ−  1.37 3.74 37.615 9.524***  .000 

9. ֻх῀ ᶺᾼ ᴥȲ Ѡ ᶺ−  1.26 4.00 38.519 12.242***  .000 

10. ֻх῀ ᶺ ᾼ Ṷ  1.30 3.85 36.708 10.321***  .000 

11. ֻх῀ ᶺᾼ ἤ 1.37 4.15 37.347 12.677***  .000 

12. ѻ ẁᶺ ӣᾼצ ֻх 1.63 4.30 52 10.206***  .000 

13. ֻх ᶺצ ϩ ᵗ Ѡ ḟ  1.59 4.33 52 13.598***  .000 

14. ֻх ᶺṏֻᾼϚ  1.67 4.44 52 13.290***  .000 

15. ῶ ҏצ ᾼ І 2.52 4.30 52 6.509***  .000 

16. ῶ ᾼṕ  2.37 4.41 52 7.160***  .000 

17. ῶ ҏ ֻхЛ֝ᾼ ṓ 2.59 4.37 52 5.943***  .000 

18. ῶ ҏ ᷾Ϥ ֻх ᾼФ  2.11 4.59 44.762 11.084***  .000 

19. ῶ ҏ ᾼ І 2.22 4.44 38.235 8.944***  .000 

20. ῶ ҏ ᾼ І 2.00 4.48 43.388 10.563***  .000 

21. ῶ ҏֵИֵ ᾼ І 1.69 3.74 49.652 6.355***  .000 
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ӂᶁ ᴞӦ

⇔ 
t p 

ᵅи  и  

22. ῶ ҏ Ầᵗᾼ І 1.38 3.93 40.703 9.081***  .000 

23. ῶ ҏצṷṶЛ  1.78 3.89 52 8.700***  .000 

24. ῶ ҏ ᾼϚ  1.22 3.67 31.985 9.691***  .000 

25. ῶ ҏ ֻхᾼṼ  1.59 4.19 52 11.355***  .000 

צ .26 ῶ ҏ ⱢϩȲѿ ẞֻх ֝  1.19 3.59 39.566 10.158***  .000 

27. ֻхẦᵗᶺᶙכ█ṷṶ  1.92 4.35 44.961 10.355***  .000 

28. ѿ№ ᾼѠהȲ ֻх ֥ᶺᾼ Ḗ 1.07 2.15 29.473 3.636**  .001 

29. ѿ№ ᾼѠהȲ ֻх ᶺᾼ ṓ 1.04 2.00 26.894 3.381**  .002 

30. ֻх῀ ы ԌȲᶺ ᷂Ṷ ᶫ −  1.41 2.70 43.627 3.836***  .000 

31. ֮ ֻх  1.22 2.26 32.921 3.677**  .001 

32. Ф Лֽ Ȳ ậ ѻ ᾼѠ4.273 30.281 2.37 1.11 ה***  .000 

33. ֻхȲ ѠṴṴ  1.07 2.11 27.488 3.369**  .002 

: **  p<.05   ***  p<.001 
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ῶ7  Facebookכ Ϣ …П ứ ῶɎN=100ɏ 

 
ӂᶁ 

ᴞӦ⇔ t p 
ᵅи  и  

ᵺצ .1 ᾼ Ȳֻх ᶺᴼҏ њ 1.96 4.33 52 8.975 ***  .000 

2. ᴞА╥ ֻх Ἤ ᾼ 1.85 4.44 52 10.347***  .000 

3. ếֻх ẞї ᾼ ắἨї  1.70 4.30 52 11.911***  .000 

4. ếֻхצṏֻᾼФ … 2.19 4.78 32.991 11.036***  .000 

5. ֻх Ȳᶺצ їᾼ  1.74 4.63 41.453 13.228***  .000 

6. ᶺצҠѿ ᶺиṹ ᾎᾼֻх 1.89 4.59 47.838 11.162***  .000 

7. ᶺ ֻх− їᶺᾼӢ♄цӑẃ 1.78 4.37 52 11.055***  .000 

8. ᶺצᵺ ᾼ Ȳ ᾼϢ ᴼҏ њ 3.19 4.62 37.895 5.656***  .000 

9. ᶺ ᶺᴞА╥ Ϣ ᾼ 2.89 4.65 34.286 6.969***  .000 

10. ᶺ ế Ϣȳὣх ẞї ᾼ ắἨї  2.33 4.69 51 10.587***  .000 

11. ᶺế ϢȳὣхצṏֻᾼФ … 2.85 4.69 51 8.092***  .000 

12. ֝ ȳὣх Ȳᶺצ їᾼ  2.74 4.73 41.239 6.962***  .000 

13. ᶺצҠѿ ᶺиṹ ᾎᾼֻὣх 2.89 4.92 28.314 7.890***  .000 

14. ᶺ ὣх− їᶺᾼӢ♄цӑẃ 2.52 4.73 38.319 8.409***  .000 

: ***  p<.001 

 

Ӧ ứҠ῀Ȳɦṿӣ₤ ɧȳɦ֙ ɧцɦϢ …ɧϮ и ῶ

МȲ ᵅẒ ֢֯ ᾼ иᶁ ȲῶӱἬצ ӭ ẓצ ᵑ⇔Ȳ ч Ἤ

צ Ꞌ ч ӭᾼצ ἤȴ 

 

ϡȳ ֢ ῶד иέ 

ӐׁשṅПד иέ ӣ ӭ иד ᾎȲ ḕϚ и иᾼPearson

ד … Ȳѿ ӭ ῶ иד … 0.4ѹ Ѭ 0.05ѿϱⱢ ȴ 
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ῶ8  Facebookכ ṿӣ₤ Пד ἤиέ ῶɎN=100ɏ 

 ӭ иד  p 

1. Ӣ♄М ᾼὣх  .480***  .000 

2. ᵓӣ хЏẓȲ᷄ẞѿ› ᾼὣх .627***  .000 

3. ᵓӣ хЏẓȲ ᷄ ӐЛ ᾼϢⱢ ὣх .501***  .000 

4. Ȳ ῀ֻхῺᾓ .589***  .000 

5. ếֻхФ  .752***  .000 

6. ếֻх֯ ϱ щ .662***  .000 

7. ȳ֫ ֻхῺᾓ .653***  .000 

8. ӣ Ȳה Мᾼ  .495***  .000 

9. ӣ Ȳה Мᾼ ᾬ .508***  .000 

10. ӣ Ȳṳế҃ϢϚה ᾲ  .648***  .000 

11. ӣ Ȳṳế҃ϢϚה Ғѩ  .644***  .000 

12. ӣ Ȳṳế҃ϢϚה ֥ᵂȲᶙכԉ  .607***  .000 

13. Ɏ Ӗ ȳа ɏ .446***  .000 

14. ϱї  .579***  .000 

15. ᵧ Ὼᾓ .608***  .000 

16.  .523***  .000 

17. иṹ Ϣ ѱ .585***  .000 

18. иṹ Ϣ֝ Ɏ ȳї Ὠ ɏ .597***  .000 

19. Ғ♄ Ɏ‚ ȳἼ ɏ .551***  .000 

20. ҒϤ /ῂ  .582***  .000 

21. Ἠ ѱ .615***  .000 

: ***  p<.001   
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ῶ9  Facebookכ ֙ Пד ἤиέ ῶɎN=100ɏ 

 ӭ иד  p 

1. ֻхȲ Ѡ ⱢᶺϢ−ֻ .798***  .000 

2. ֫ ֻхᵧ ᾼ Ȳ Ѡ Ɫᶺ− ї҃ .522***  .000 

3.  ếֻхᾼ ṓἨ Ȳ Ѡ ї .781***  .000 

4. Лֻ֝хȲḂ Ф Ѡ738. ה***  .000 

5. ֻх ḟ Ȳ Ѡ Ɫᶺ−х  .785***  .000 

6. ֻ֥хᾼ ḖȲ Ѡ ⱢᶺϢ−ֻ .826***  .000 

7. ἕ ֻх ᾼṕᴩȲ Ѡ Ɫᶺ−х  .621***  .000 

8. ֻх῀ ᶺᾼ  Ȳ Ѡ ᶺ−  .756***  .000 

9.  ֻх῀ ᶺᾼ ᴥȲ Ѡ ᶺ−  .840***  .000 

10. ֻх῀ ᶺ ᾼ Ṷ  .779***  .000 

11. ֻх῀ ᶺᾼ ἤ .818***  .000 

12. ѻ ẁᶺ ӣᾼצ ֻх .698***  .000 

13. ֻх ᶺצ ϩ ᵗ Ѡ ḟ  .854***  .000 

14. ֻх ᶺṏֻᾼϚ  .830***  .000 

15. ῶ ҏצ ᾼ І .599***  .000 

16. ῶ ᾼṕ  .615***  .000 

17. ῶ ҏ ֻхЛ֝ᾼ ṓ .570***  .000 

18. ῶ ҏ ᷾Ϥ ֻх ᾼФ  .755***  .000 

19. ῶ ҏ ᾼ І .655***  .000 

20. ῶ ҏ ᾼ І .731***  .000 

21. ῶ ҏֵИֵ ᾼ І .657***  .000 
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 ӭ иד  p 

22. ῶ ҏ Ầᵗᾼ І .782***  .000 

23. ῶ ҏצṷṶЛ  .727***  .000 

24. ῶ ҏ ᾼϚ  .787***  .000 

25. ῶ ҏ ֻхᾼṼ  .742***  .000 

צ .26 ῶ ҏ ⱢϩȲѿ ẞֻхᾼ ֝  .722***  .000 

27. ֻхẦᵗᶺᶙכ█ṷṶ  .727***  .000 

28. ѿ№ ᾼѠהȲ ֻх ֥ᶺᾼ Ḗ .585***  .000 

29. ѿ№ ᾼѠהȲ ֻх ᶺᾼ ṓ .558***  .000 

30. ֻх῀ ы ԌȲᶺ ᷂Ṷ ᶫ −  .550***  .000 

31. ֮ ֻх  .583***  .000 

32. Ф Лֽ Ȳ ậ ѻ ᾼѠ607. ה***  .000 

33. ֻхȲ ѠṴṴ  .527***  .000 

: ***  p<.00 
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ῶ10  Facebookכ Ϣ …Пד ἤиέ ῶɎN=100ɏ 

 ӭ иד  p 

ᵺצ .1 ᾼ Ȳֻх ᶺᴼҏ њ .783***  .000 

2. ᴞА╥ ֻх Ἤ ᾼ .789***  .000 

3. ếֻх ẞї ᾼ ắἨї  .789***  .000 

4. ếֻхצṏֻᾼФ … .829***  .000 

5. ֻх Ȳᶺצ їᾼ  .853***  .000 

6. ᶺצҠѿ ᶺиṹ ᾎᾼֻх .809***  .000 

7. ᶺ ֻх− їᶺᾼӢ♄цӑẃ .775***  .000 

8. ᶺצᵺ ᾼ Ȳ ᾼϢ ᴼҏ њ .729***  .000 

9. ᶺ ᶺᴞА╥ Ϣ ᾼ .734***  .000 

10. ᶺ ế Ϣȳὣх ẞї ᾼ ắἨї  .752***  .000 

11. ᶺế ϢȳὣхצṏֻᾼФ … .765***  .000 

12. ֝ ȳὣх Ȳᶺצ їᾼ  .703***  .000 

13. ᶺצҠѿ ᶺиṹ ᾎᾼֻὣх .758***  .000 

14. ᶺ ὣх− їᶺᾼӢ♄цӑẃ .692***  .000 

: ***  p<.001  

 

Ӧד иέҠ῀Ȳɦṿӣ₤ ɧȳɦ֙ ɧцɦϢ …ɧϮ и ῶМȲ

֢ и ῶ иПד … Ꞌ 0.4ѿϱѹ ȲῶӱἬצ ӭ ֢ ῶ ẓ֝צ

ἤȴ 
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Ϯȳ ֢ ῶ֪ иέ 

KMOậ йἤ Bartlett ᶮ ứȲ ɦṿӣ₤ ῶɧKMO Ɫ.847Ȳ

ᶮ ứқѠ Ɫ1433.099Ȳp=.000 Ѭ ȷɦ֙ ῶɧKMO Ɫ.910Ȳ

ᶮ ứқѠ Ɫ3114.964Ȳp=.000 Ѭ ȷɦϢ … ῶɧKMO Ɫ.888Ȳ

ᶮ ứқѠ Ɫ1206.116Ȳp=.000 Ѭ Ȳ ӱӐ Ẫ ῶ ֥ ᴩ֪ иέȲ

ѿѻױ֪ ֪Іᾎ ֢ ῶ ᴩ֪ иέȲѿᴕ ῶᾼ∂ ⇔цᵔ Л ӣᾼ

ӭȲ֪֯ иέ ѠהМȲѿPromaxᾎậҏ֪ Ȳѿ֪ Єὑ0.32Ɫ

ȴ ֝Ϛ ֯Ẓ ἨẒ ѿϱᾼ֪ ꞋЄὑ0.32 ȲӐׁשṅ ד ѝ

ᴟẔМϚ ֪ ȲצЛ֥ ᾼ ӭ Ɫ֝Ϛ֪ Ȳ⁄ Сѿᵔ

(ѵ’ , 2004)ȴ 

 

ῶ11  Facebookכ ṿӣ₤ П֪ иέ ῶɎN=100ɏ 

 

֪  

   

ӣ Ȳṳế҃ϢϚה ᾲ  .950   

ӣ Ȳṳế҃ϢϚה ֥ᵂȲᶙכԉ  .910   

ӣ Ȳṳế҃ϢϚה Ғѩ  .886   

ӣ Ȳה Мᾼ ᾬ .857   

ӣ Ȳה Мᾼ  .833   

ᵓӣ хЏẓȲ ᷄ ӐЛ ᾼϢⱢ ὣх .238   

Ȳ ῀ֻхῺᾓ  .867  

ȳ֫ ֻхῺᾓ  .858  

Ӣ♄М ᾼὣх   .789  

ếֻхФ   .782  

ếֻх֯ ϱ щ  .746  

ᵓӣ хЏẓȲ᷄ẞѿ› ᾼὣх  .488  
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֪  

   

   .680 

Ғ♄ Ɏ‚ ȳἼ ɏ   .653 

Ἠ ѱ   .620 

Ɏ Ӗ ȳа ɏ  -.381 .610 

ҒϤ /ῂ    .591 

иṹ Ϣ ѱ   .554 

иṹ Ϣ֝ Ɏ ȳї Ὠ ɏ   .447 

ᵧ Ὼᾓ   .436 

ϱї    .328 

 4.720 5.538 5.410 

(%) 32.672 17.247 4.959 

(%) 32.672 49.919 54.878 

 

֯Facebookכ ṿӣ₤ МȲ֢₤ Ṽ֪ Ӧ ᴖᵅ֢ ậХ Ȳѿ Ӕכ

ה Ẫȴ ₤ ṼװⱢ(1) ӣ Ȳṳế҃ϢϚה ᾲ (2) ӣ Ȳṳה

ế҃ϢϚ ֥ᵂȲᶙכԉ (3) ӣ Ȳṳế҃ϢϚה Ғѩ (4) ӣ Ȳה

Мᾼ ᾬ(5) ӣ Ȳה Мᾼ ȴ Ɫ4.720Ȳ Ɫ

32.672%ȷ ₤ ṼװⱢ(1) Ȳ ῀ֻхῺᾓ(2) ȳ֫ ֻхῺᾓ(3)

Ӣ♄М ᾼὣх (4)ếֻхФ (5)ếֻх֯ ϱ щȲ Ɫ

5.538Ȳ Ɫ17.247%ȷ ₤ ṼװⱢ(1) (2) Ғ♄ Ɏ‚ ȳἼ ɏ(3)

Ἠ ѱ(4)ҒϤ /ῂ (5)иṹ Ϣ ѱȲ Ɫ5.410Ȳ Ɫ

4.959%ȴ Ɫ54.878%ȴ 
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ῶ12  Facebookכ ֙ П֪ иέ ῶɎN=100ɏ 

 

֪  

  Ὸ 
ᴞᶺ 

 
Ḗ 

֮ ֻх  .953     

ѿ№ ᾼѠהȲ ֻх ֥ᶺᾼ Ḗ .928     

ѿ№ ᾼѠהȲ ֻх ᶺᾼ ṓ .924     

ֻхȲ ѠṴṴ  .921     

Ф Лֽ Ȳ ậ ѻ ᾼѠ776. ה     

ֻх῀ ы ԌȲᶺ ᷂Ṷ ᶫ −  .624     

ῶ ҏ ᾼ І  .906    

ῶ ᾼṕ   .904    

ῶ ҏ ᾼ І  .859    

ῶ ҏ ֻхЛ֝ᾼ ṓ  .841    

ῶ ҏ ᷾Ϥ ֻх ᾼФ   .727    

ֻх ᶺṏֻᾼϚ   .472    

 ếֻхᾼ ṓἨ Ȳ Ѡ ї   .966   

ֻ֥хᾼ ḖȲ Ѡ ⱢᶺϢ−ֻ   .901   

ֻх ḟ Ȳ Ѡ Ɫᶺ−х    .870   

ֻхȲ Ѡ ⱢᶺϢ−ֻ   .852   

Лֻ֝хȲḂ Ф Ѡ586.   ה   

ῶ ҏצ ᾼ І   .435   

ῶ ҏ Ầᵗᾼ І   .422   

ֻх ᶺצ ϩ ᵗ Ѡ ḟ    .396   
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֪  

  Ὸ 
ᴞᶺ 

 
Ḗ 

֫ ֻхᵧ ᾼ Ȳ Ѡ Ɫᶺ ї҃   .363 .353  

ῶ ҏֵИֵ ᾼ І    .884  

ֻх῀ ᶺᾼ  Ȳ Ѡ ᶺ−     .769  

ֻх῀ ᶺᾼ ᴥȲ Ѡ ᶺ−     .764  

ֻх῀ ᶺᾼ ἤ    .705  

ֻх῀ ᶺ ᾼ Ṷ     .517  

ѻ ẁᶺ ӣᾼצ ֻх  .355  .439  

ἕ ֻх ᾼṕᴩȲ Ѡ Ɫᶺ−х     .394  

ῶ ҏ ֻхᾼṼ      .959 

ῶ ҏ ⱢϩȲѿ ẞֻхᾼ ֝      .660 

ῶ ҏצṷṶЛ      .631 

ῶ ҏ ᾼϚ      .571 

ֻхẦᵗᶺᶙכ█ṷṶ      .538 

 8.633 11.180 13.674 12.680 11.674 

(%) 49.027 10.769 4.173 2.697 2.361 

(%) 49.027 59.796 63.968 66.666 69.027 

 

 

֯Facebookכ ֙ МȲ֢ Ṽ֪ Ӧ ᴖᵅ֢ ậХ Ȳѿ

הӔכ Ẫȴ ṼװⱢ(1) ֮ ֻх (2)ѿ№ ᾼѠהȲ ֻх ֥ᶺ

ᾼ Ḗ(3)ѿ№ ᾼѠהȲ ֻх ᶺᾼ ṓ(4) ֻхȲ ѠṴṴ (5)Ф

Лֽ Ȳ ậ ѻ ᾼѠהȲ Ɫ8.633Ȳ Ɫ49.027%ȷ Ṽװ

Ɫ(1)ῶ ҏ ᾼ І(2) ῶ ᾼṕ (3)ῶ ҏ ᾼ І(4)ῶ ҏ ֻхЛ֝

ᾼ ṓ(5)ῶ ҏ ᷾Ϥ ֻх ᾼФ Ȳ Ɫ11.180Ȳ Ɫ10.769%ȷ Ὸ
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ṼװⱢ(1) ếֻхᾼ ṓἨ Ȳ Ѡ ї(2) ֻ֥хᾼ ḖȲ Ѡ Ɫᶺ

Ϣ−ֻ(3) ֻх ḟ Ȳ Ѡ Ɫᶺ−х (4) ֻхȲ Ѡ ⱢᶺϢ−ֻ(5)

Лֻ֝хȲḂ Ф ѠהȲ Ɫ13.674Ȳ Ɫ4.173%ȷᴞᶺ Ṽװ

Ɫ(1)ῶ ҏֵИֵ ᾼ І(2) ֻх῀ ᶺᾼ  Ȳ Ѡ ᶺ− (3) ֻх῀

ᶺᾼ ᴥȲ Ѡ ᶺ− (4) ֻх῀ ᶺᾼ ἤ(5) ֻх῀ ᶺ ᾼ

Ṷ Ȳ Ɫ12.680Ȳ Ɫ2.697%ȷ Ḗ ṼװⱢ(1)ῶ ҏ ֻхᾼṼ (2)

ῶ ҏ ⱢϩȲѿ ẞֻхᾼ ֝ (3)ῶ ҏצṷṶЛ (4)ῶ ҏ ᾼϚ (5)

ֻхẦᵗᶺᶙכ█ṷṶ Ȳ Ɫ11.674Ȳ Ɫ2.361%ȴ Ɫ

69.027%ȴ 

 

֯Facebookכ Ϣ …МȲ ế Ϣ …Ẓ ֣Ṽ֪ Ӧ ᴖᵅ֢

ậХ Ȳѿ הӔכ Ẫȴ Ϣ …ṼװⱢ(1)ếֻхצṏֻᾼФ …(2)

ᴞА╥ ֻх Ἤ ᾼ(3) ֻх Ȳᶺצ їᾼ (4) ᶺצҠѿ ᶺиṹ

ᾎᾼֻх(5)צᵺ ᾼ Ȳֻх ᶺᴼҏ њȲ Ɫ7.072Ȳ Ɫ

56.684%ȷ Ϣ …ṼװⱢ(1)ʌ ᶺᴞА╥ Ϣ ᾼ(2) ᶺצᵺ ᾼ Ȳ

ᾼϢ ᴼҏ њ(3)ʌ ὣх− їᶺᾼӢ♄цӑẃ(4)ʌ ế Ϣȳὣхצṏ

ֻᾼФ …(5)ʌ Ҡѿצ ᶺиṹ ᾎᾼֻὣхȲ Ɫ6.640Ȳ Ɫ9.190%ȴ

Ɫ65.874%ȴ 
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ῶ13  Facebookכ Ϣ …П֪ иέ ῶɎN=100ɏ 

 

֪  

  

ế ֻхצṏֻᾼФ … 1.031  

ᴞА╥ ֻх Ἤ ᾼ .846  

ֻх Ȳᶺצ їᾼ  .840  

ᶺצҠѿ ᶺиṹ ᾎᾼ ֻх .813  

ᵺצ ᾼ Ȳ ֻх ᶺᴼҏ њ .795  

ᶺ ֻх− їᶺᾼӢ♄цӑẃ .690  

ế ֻх ẞї ᾼ ắἨї  .657  

ᶺ ᶺᴞА╥ Ϣ ᾼ  .863 

ᶺצᵺ ᾼ Ȳ ᾼϢ ᴼҏ њ  .818 

ᶺ ὣх− їᶺᾼӢ♄цӑẃ  .814 

ᶺế ϢȳὣхצṏֻᾼФ …  .799 

ᶺצҠѿ ᶺиṹ ᾎᾼֻὣх  .661 

֝ ȳὣх Ȳᶺצ їᾼ   .660 

ᶺ ế Ϣȳὣх ẞї ᾼ ắἨї   .570 

 7.072 6.640 

 56.684 9.190 

 56.684 65.874 
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ҳȳ ֢ ῶ‒⇔иέ 

Ӑׁשṅ ‒⇔иέ ӣCronbachɵs Ŭ… ẃ ֢ Ԛ֪֝ ᾼ

ἤȲ Ẫ֢ ᾼϚ ἤȳ ứἤȲѿŬʦ0.7Ɫ Њ ắ ȴ 

 

ϚḔ ֪ иέἬ ὨȲ ᴩ‒⇔иέȴ֯ṿӣ₤ МȲ и ῶŬʦ.909ȷ

и ῶŬʦ.943ȷ и ῶŬʦ.770ȴ֙ МȲ Ὸи ῶŬʦ.930ȷᴞᶺ

Ŭʦ.918ȷ Ŭʦ.916ȷ Ḗ Ŭʦ.910ȷ Ŭʦ.954ȴϢ …МȲ

Ϣ и ῶŬʦ.939ȷ Ϣ и ῶŬʦ.895ȴ 

 

ῶ14  Facebookכ ṿӣ₤ П‒⇔иέ ῶɎN=100ɏ 

 ӭᵔ ᾼŬ  

1. Ӣ♄М ᾼὣх  .909 

2. Ȳ ῀ֻхῺᾓ .890 

3. ếֻхФ  .879 

4. ếֻх֯ ϱ щ .885 

5. ȳ֫ ֻхῺᾓ .878 

6. ӣ Ȳה Мᾼ  .941 

7. ӣ Ȳה Мᾼ ᾬ .936 

8. ӣ Ȳṳế҃ϢϚה ᾲ  .919 

9. ӣ Ȳṳế҃ϢϚה Ғѩ  .928 

10. ӣ Ȳṳế҃ϢϚה ֥ᵂȲᶙכԉ  .925 
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 ӭᵔ ᾼŬ  

11.  .738 

12. иṹ Ϣ ѱ .742 

13. Ғ♄ Ɏ‚ ȳἼ ɏ .729 

14. ҒϤ /ῂ  .725 

15. Ἠ ѱ .706 

: Cronbachɵs ŬⱢ. 874 
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ῶ15  Facebookכ ֙ П‒⇔иέ ῶɎN=100ɏ 

 ӭᵔ ᾼŬ  

1. ֻхȲ Ѡ ⱢᶺϢ−ֻ .914 

2.  ếֻхᾼ ṓἨ Ȳ Ѡ ї .902 

3. Лֻ֝хȲḂ Ф Ѡ928. ה 

4. ֻх ḟ Ȳ Ѡ Ɫᶺ−х  .913 

5. ֻ֥хᾼ ḖȲ Ѡ ⱢᶺϢ−ֻ .909 

6. ֻх῀ ᶺᾼ  Ȳ Ѡ ᶺ−  .890 

7. ֻх῀ ᶺᾼ ᴥȲ Ѡ ᶺ−  .880 

8. ֻх῀ ᶺ ᾼ Ṷ  .907 

9. ֻх῀ ᶺᾼ ἤ .897 

10. ῶ ҏֵИֵ ᾼ І .919 

11. ῶ ᾼṕ  .906 

12. ῶ ҏ ֻхЛ֝ᾼ ṓ .906 

13. ῶ ҏ ᷾Ϥ ֻх ᾼФ  .896 

14. ῶ ҏ ᾼ І .895 

15. ῶ ҏ ᾼ І .882 
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 ӭᵔ ᾼŬ  

16. ῶ ҏצṷṶЛ  .888 

17. ῶ ҏ ᾼϚ  .890 

18. ῶ ҏ ֻхᾼṼ  .875 

צ .19 ῶ ҏ ⱢϩȲѿ ẞֻхᾼ ֝  .892 

20. ֻхẦᵗᶺᶙכ█ṷṶ  .901 

21. ѿ№ ᾼѠהȲ ֻх ֥ᶺᾼ Ḗ .935 

22. ѿ№ ᾼѠהȲ ֻх ᶺᾼ ṓ .938 

23. ֮ ֻх  .944 

24. Ф Лֽ Ȳ ậ ѻ ᾼѠ955. ה 

25. ֻхȲ ѠṴṴ  .943 

: Cronbachɵs ŬⱢ. 959 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 48 

ῶ16  Facebookכ Ϣ …П‒⇔иέ ῶɎN=100ɏ 

 ӭᵔ ᾼŬ  

ᵺצ .1 ᾼ Ȳֻх ᶺᴼҏ њ .928 

2. ᴞА╥ ֻх Ἤ ᾼ .928 

3. ếֻхצṏֻᾼФ … .912 

4. ֻх Ȳᶺצ їᾼ  .922 

5. ᶺצҠѿ ᶺиṹ ᾎᾼֻх .933 

6. ᶺצᵺ ᾼ Ȳ ᾼϢ ᴼҏ њ .866 

7. ᶺ ᶺᴞА╥ Ϣ ᾼ .861 

8. ᶺế ϢȳὣхצṏֻᾼФ … .880 

9. ᶺצҠѿ ᶺиṹ ᾎᾼֻὣх .874 

10. ᶺ ὣх− їᶺᾼӢ♄цӑẃ .877 

: Cronbachɵs ŬⱢ.931 

 

ӦῶМἬԝП֢ ӭᵔ ᾼCronbach ŬПȲɦṿӣ₤ ɧȳɦ֙

ɧцɦϢ …ɧḕ и ῶἬҔᵶᾼḕ Ἤ ᾼѠ֣ ֢и ῶἬ

ᾼדФϚ ȲẓצҠ ắᾼ‒⇔Ѭ ȴẔМȲ֙ Мᾼɦῶ ҏֵИֵ ᾼ

ІɧѿцɦФ Лֽ Ȳ ậ ѻ ᾼѠהɧȲᵔ ӭ∟ᾼCronbach Ŭ 

ẃᾼи ῶCronbach Ŭ‍ ’╝ῺȲד ЛСᵔ ȴ 

 

ӐׁשṅП Ẫ ϱ ᾼ ứ ֢ иέȲᵔ и ӭ∟Ȳ Ӕᶮכ

ẓצ‒ ⇔ᾼӔה ẪȲӔה Ẫв ֽ Ԉȴ 
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Х  иέѠᾎ 

 

1.  

ᾼ ȳ циέἬ֫ןᾼ ӐȲ֯ ϱᾼ Ȳֽ֢ ᾼװ ȳᴍи

ѩȳӂᶁ ц é ȴ 

 

2. t ứц ֪І иέ 

ѿt ứц ֪І иέ(One-Way ANOVA)ᴕ ֢ ╥ᵡ ȴ 

 

3. ἤ  

ѿӫ ד иέ ᾼד ἤȴ 
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ҳ ṅשׁ  Ὠ иέ 

 

Ӑׁשṅѿ Ẫ ▲ᾎן Ἤ Ȳ Ӑ Ẫц ẪṳᴩȲἼ Ɫ2011

3ѣ31ѡᴟ4ѣ15ѡȲד Ӑ ẪԚ ҏ700ԌȲ֫617ןԌȷ Ẫ֫505ןԌȲ Ẫ

М צ 5 Ἠᵂ Ὑכ ⁄῏Ȳᵛ Ɫ ẪȲ Ẫ∟ צ

ẪԚ868ԌȲצ Ӑ  77%ȴפּ

 

Ϛ  Ӑ  

 

 ֽ 6ȳ 7Ȳצ Ӑ868ϢМȲל 3 ∟ȲḽӢ390ϢȲᴾ45.1%ȷЅӢ475

ϢȲᴾ54.9%ȲѿЅӢ ֵȴ ѿ ◕ẃכȲל 1 ∟Ȳ М234צϢȲᴾ

27.0%ȷ М340צϢȲᴾ39.2%ȷЄ 293ϢȲᴾ33.8%Ȳצ⁄ МϢ ֵȴ 

 

 

 

 

 

       

 

            

  

6  ἤᵑ                                 7  ◕ 

 

 8 ӱȲ ҒϤFacebookᾼ   ẃכȲל 2 ∟ȲѿҒϤ 1ʲ2

Ɫד ֵȲᴾ38.7%ȷẔװⱢ6 ѣʲ1דȲᴾ24.5%ȷ3דѿϱ  18ϢȲᴾ2.1%ȴצ

  

гȳϝѣȲῂӻד2009  Facebook֪ Ẕ ӣ ɦה ї ɧ֯ ү Ϛῖכ Ȳ

ᴖ῀֤⇔цṿӣ Є Ȳṿӣ῏ вЄ ҒȲᴟ ἉȲẔүד⇔ד Б Х

ᴍ ϢȲ ֤Њ ᴖכⱢ  ᾼῂӻ Ȳױ Ӑׁשṅ Ὠɦ ҒϤ

ѿ1ʲ2דⱢ ֵɧד ȴ 

 

 

 

ḽӢ 

45.1% 
ЅӢ 

54.9% 

Є  
33.8% 

М 
39.2% 

М 

27% 
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8  ҒϤ                       9  ḕ ṿӣ  

 

 

 

 

 ֽ 9ἬӱȲ ḕ ṿӣ ẃכȲל 4 ∟Ȳ39.6%צщщṿӣFacebookȴ

כ ḕװṿӣ  ЛϚȴ 10 ӱȲ֯ḕщṿӣ Ѡ Ȳѿ11̡ 30и ֵȲᴾ

28.2%ȷẔװ⁄Ɫ31̡ 60и ц1ʲ2Њ Ȳּ֢פᴾẒכȷϚכҿҢḕ ṿӣFacebookЛ

ẞ10и ȴ 

 

 

 

 

 

 

 

 

 

 

10 ḕщṿӣ  

 

 

 

 

 ѿϱד3
2.1% 3 ѣѿв 

9.3% 

3ʲ6 ѣ 
14.2% 

2ʲ3ד 
11.2% 

1ʲ2ד 
38.7% 

6 ѣʲ1ד 
24.5% 

10.60% 

28.2% 

21.0% 

19.9% 

  2ʲ3Њ ,  

  3Њ ѿϱ,  

11̡ 30и  

10и ѿϯ 

9.7% 

 31̡ 60и  

1~2Њ  

щщṿӣ

39.6%

>SȳTщ

16.4%

>QȳRщ

17.6%

>OȳPщ

26.4%
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 ԛ ֻх ẃכȲ25.8%צ 101̡צ 200ᴯ ֻхȷẔ11̡╥⁄װ 50ᴯ Ȳᴾ22.0%ȷ

51̡ 100ᴯ ⁄ᴾ20.0%ȷ 4.6%ᾼắצ ῏ֻх ֯10ᴯ ѿϯȴ ᾃ ᾼ╥Ȳצ 80%

ᾼắ ῏ȲẔ ֻхМ Ф ȳ ֻᾼѩẂ╥֯ХכѿϯȲᴖ Ф ȳ ֻᾼֻ

х ᴾֻх Ϛכѿϯ24.5%צȲֽ 11ȳ12Ἤӱȴ      

  

 Facebook╥ѿ ϯ Ϣ …Ɫ ᾼῂӻӂүȲṿӣ῏ѿ╠צᾼ Ϣ …ҏ

Ȳ …Ἃᴼẞ ϱФ ȲᴖФ ᾼ ȳ Ὠϭ …(boyd & Ellison, 

2007)ȴṿӣ῏ ẁᾼ֢ ạȳ♄ ᾼϢצ …Ȳṳ ϚḔ

ὣхᾼ Ἠ Ȳ ὣхᾼὣхȲ Ӣ ᾼῂ …Ȳѿῂӻ Мᾼ

ⱢẂȲṿӣ῏Лṓ ӢϢҒⱢֻхȲᵀ⁯ ắ ὣхᾼὣхҒⱢֻхϚ

Ȳ ᴖȲ ╥ ֣ Л Ὼᾼ …ȲФ ἤ юȴ Boogart & Robert(2006)ᾼ

ҙצṅ╓ҏȲשׁ ҿҢᾼFacebookṿӣ῏ ὑ ֻхὄ═ Ἠ ᾼ ȴӐׁש

ṅϷ ӱɦ 80%ᾼắ ῏ȲẔ ֻхМ Ф ȳ ֻᾼѩẂ╥֯ХכѿϯɧȲ

ҠṓFacebookṿӣ῏ ֢ ạ ѿἷ Ẕῂӻ Ȳᵀ ὑῂӻ М

ᾼɦֻхɧ⁯Ьצ Пи(Tong, Heide, Langwell & Walther, 2008)ȴ 

 

 

 

 

 

 

 

 

 

 

  

11 ֻх                      12 Ф ֻхѩẂ 

 

 

 

 

 

 

  11̡ 30̟  
36.5% 

10̟ ѿϯ 
24.5% 

  31̡ 50̟  
19.8% 

  51̡ 70̟  
8.8% 

  71̡ 80̟  
4.5% 

  80̟  
5.9% 

20% 

  10ᴯѿϯ 

201̡ 300ᴯ 
14.9% 

 301ᴯѿϱ 

22% 

4.6% 

 51̡ 100ᴯ 

  11̡ 50ᴯ 

101̡ 200ᴯ 
25.8% 

12.7% 
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ῶ17 Ӑ ῶ(n=868) 

Ӑ ἤ (Ϣ) צ ᴍиѩ(%) 

ἤᵑ 1
3    

ḽ 390 45.1 

Ѕ 475 54.9 

◕ 2
1    

М 234 27.0 

М 340 39.2 

Є  293 33.8 

ҒϤ 3
2    

3 ѣѿв 81 9.4 

3ʲ6 ѣ  123 14.2 

6 ѣʲ124.5 212 ד 

1ʲ238.7 335 ד 

2ʲ311.2 97 ד 

 ѿϱ 18 2.1ד3

ḕ ṿӣ 4
4    

щщṿӣ 342 39.6 

 5ȳ6щ 142 16.4 

 3ȳ4щ 152 17.6 

 1ȳ2щ 228 26.4 
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Ӑ ἤ (Ϣ) צ ᴍиѩ(%) 

ḕװṿӣ    

  10и ѿϯ 84 9.7 

  11̡ 30и  245 28.2 

  31~60и  182 21.0 

1~2Њ  173 19.9 

  2ʲ3Њ  92 10.6 

  3Њ ѿϱ 92 10.6 

ֻхϢ    

  10ᴯ ѿϯ  40 4.6 

  11̡ 50ᴯ   191 22.0 

  51̡ 100ᴯ  174 20.0 

  101̡ 200ᴯ   224 25.8 

  201̡ 300ᴯ   129 14.9 

  301ᴯ ѿϱ 110 12.7 

ֻхМ Ф ֻᾼѩẂ   

  10 ˖ѿϯ  213 24.5 

  11̡ 30 ˖  317 36.5 

  31̡ 50 ˖ 172 19.8 

  51̡ 70 ˖ 76 8.8 

  71̡ 80 ˖  39 4.5 

  80 ˖ 51 5.9 
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ϡ  ṿӣ₤ Ϣ … 

 

1. ṿӣ₤ и  

Ӧὑ כ Ҡ ֝ ṿӣẒ ἨẒ ѿϱᾼ ғ ₤ ȲẔ ᵑҬ֯ὑṿӣᾼ

ᵅц ֵ ȲⱢ Ϥ Ϛṿӣ₤ ῏ᾼ Ȳ֪ױ ϚḔ ắ ῏ṼẔ

ȳ ц Ϯ ₤ ᾼṿӣ ᶮ ᴩи Ȳиᵑѿ֢ṿӣ₤ ᾼӂᶁ Ɫи Ṽ

Ȳắ ῏֯и ῶ иѩӂᶁ ᾼ Ɫ и ȷѩӂᶁ ᵅ⁄ Ɫᵅи ȴ и

ῶӂᶁ18.72Ȳ и 483ϢȲᵅи 385Ϣȷ и ῶӂᶁ13.74Ȳ и 434ϢȲᵅ

и 434Ϣȷ и ῶӂᶁ13.18Ȳ и 389Ϣȳᵅи 479Ϣȴֽ 13Ἤӱȴ 

 

 

 

 

 

 

 

 

 

13  ֢ ṿӣ₤ ᵅ ѩẂ 

 

 

 

 

 

 

  

 

 

 

 

 

14  ṿӣ₤ и ᶮ 

 

Ẕ҃Ϯ  
32.6% 

 
12.2% 

 
14.9% 

 
4.3% 

Ϯ  
17.9% 

Ϯᵅ 
18.1% 

ᵅи  

385Ϣ 

и  

479Ϣ 
ᵅи  

434Ϣ 

и  

389Ϣ 
и  

434Ϣ 
и  

483Ϣ 

0% 

20% 

40% 

60% 

80% 

100% 
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ῶ18 ӱȲϮ ṿӣ₤ ֢иⱢ ᵅẒ ȲԚҠᶮכϥ Л֝ṿӣ ᶮȲẔМ

106ϢȲᴾ12.2%ȷצ 129ϢȲᴾ14.9%ȷצ 37ϢȲᴾ4.3%Ȳᴖצ

֝ ṿӣẒ ἨϮ ṿӣ₤ ᾼ֥ ᴾԓ 50.6%Ȳ ӱȲ ṿӣ Ϛ₤ ᾼ

כ ѩẂṳЛ Ȳ כ ֣֯ῂӻ М ᴩ ֥ἤᾼ♄ ȴ 

 

Universal McCann֯ ɦῂӻ Ю ▲ɧМ ẞȲῺדẃ х юἨ Ѧ֯

Ϛғ ᾼῂӻ М♄ ȲᴖḂⱢ М♄ ὑ Ϛ ứῂӻ Мȴῂӻ

Facebook Ϡ ϯ х ṿӣᾼ֢ ғ Ȳ כ Ҭ Ϥ ȲЛ ֝ ֻ

Ἠ ӣ Ȳה Ҡ֝ ᴩ ȳ Ἠ ₤ ᾼ֢ ♄ Ȳ ẞṿӣӭᾼȴ

Universal McCannᾼ ▲ ᵫ Ӑׁשṅᾼ כ ṿӣ₤ и ᶮד ȸ Ϛ₤

ᾼ כ ѩẂṳЛ Ȳ כ ֣֯ῂӻ М ᴩ ֥ἤᾼ♄ ȴ 

 

 

ῶ18  ṿӣ₤ װ и ῶ(n=868) 

ᵑ 

װ  ᴍиѩ% 

ᵑ֤     

7 Ϯ     155 17.9 

6    ᵅ 87 10.0 

5   ᵅ  135 15.6 

4   ᵅ ᵅ 106 12.2 

3  ᵅ   62 7.1 

2  ᵅ  ᵅ 129 14.9 

1  ᵅ ᵅ  37 4.3 

0 Ϯᵅ ᵅ ᵅ ᵅ 157 18.1 
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2. ṿӣ₤ ד ἤ 

Ӧὑ ṿӣ Ϛ₤ ᾼ כ ѩẂЛ Ȳ כ ֣֯ῂӻ М ᴩ ֥ἤ

ᾼ♄ Ȳ֪ױ ϚḔиέ֢ṿӣ₤ ἒױ ᾼ ἤȲῶ19 ӱȲԓ ắ ῏МȲ

₤ ₤ r=.133(p=.000)ȷ ₤ ₤ r=.495(p=.000)ȷ ₤ ₤

r=.180(p=.000)ȲẔМ ₤ ȳ ₤ ᾼ ἤ ᵅ⇔Ӕד Ȳד

ПϯȲ ₤ М⇔Ӕד Ȳ ӱ ṿӣ ₤ ғ ᾼ כ ȲϷ

ṿӣ ₤ ғ ȴ 

 

ῶ19  ṿӣ₤ Пד ἤ ῶ(n=868) 

 ₤  ₤  ₤  

₤  

1 .133***  .495***  

 p=.000 p=.000 

₤  

 1 .180***  

  p=.000 

₤  

  1 

   

* p<.05  ** p<.01  *** p<.001 

 

 

3. ṿӣ₤ Ϣ ד… ἤиέ 

(1) иέԓ ắ ῏ 

Ԓ ԓ ắ ῏ ᴩṿӣ₤ Ϣ ד… ἤиέȴֽῶ20ἬӱȲԓ ắ

῏ᾼ ₤ Ϣ r=.536(p=.000)ȷ ₤ Ϣ r=.078(p=.022)ȷ ₤

Ϣ r=.361(p=.000)ȲϮ ṿӣ₤ Ϣ … Ӕד Ȳᵀד П

ϯȲ ṿӣ₤ Ϣ …ᾼד ἤѩҫҵẒ ṿӣ₤ ֵȴᴖ֯ Ϣ

…Ѡ ȲϷ ẞ ᴿᾼ ὨȲԓ ắ ῏ᾼ ₤ Ϣ r=.432(p=.000)ȷ

₤ Ϣ r=.021(p=.530)ȷ ₤ Ϣ r=.274(p=.000)ȴ ᴖṕȲ

כ ṿӣ Ἠ ₤ ғ ᾼȲẔϢ … ֻȲẔМϭѿ ₤ Ϣ

…ᾼד ἤ ȴ 
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ῶ20  ṿӣ₤ Ϣ …Пד ἤ ῶ(n=868) 

 Ϣ  Ϣ  

₤  

.536***  .432***  

p=.000 p=.000 

₤  

.078* .021 

p=.022 p=.530 

₤  

.361***  .274***  

p=.000 p=.000 

* p<.05  ** p<.01  *** p<.001 

 

 

(2) иέẓצ Ϛṿӣ₤ ῏ 

ϚḔ ẓצ Ϛṿӣ₤ ῏Ȳ ᴩṿӣ₤ Ϣ …ᾼד ἤиέȴῶ

21 ӱȲẓצ Ϛṿӣ₤ ᾼ כ ȲẔ ₤ Ϣ r=.428(p=.000)ȷ

₤ Ϣ r=.-332(p=.000)ȷ ₤ Ϣ r=.212(p=.000)ȴ֯ Ϣ

…Ѡ ȲϷ ẞ ᴿᾼ ὨȲ ₤ Ϣ r=.367(p=.000)ȷ ₤ Ϣ

r=.-306(p=.000)ȷ ₤ Ϣ r=.239(p=.000)ȴ ц ₤ Ϣ …

Ӕד ȷ ₤ Ϣ …⁄ ד ȴ 

 

Ӧиέẓ Ϛṿӣ₤ ῏ȲҠѿḆ ֮ ẞȲ כ ṿӣ Ἠ

₤ Ȳṿӣ ᶮ ⁄ẔϢ … ֻȴ 
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ῶ21  ṿӣ₤ Ϣ …Пד ἤ ῶ(n=272) 

 Ϣ  Ϣ  

₤  

.428***  .367***  

p=.000 p=.000 

₤  

-.332***  -.306***  

p=.000 p=.000 

₤  

.212***  .239***  

p=.000 p=.000 

* p<.05  ** p<.01  *** p<.001 

 

 

4. Л֝ṿӣ₤ ֯Ϣ … ἤиέ 

ẓצ Ϛṿӣ₤ ῏Ȳ ᴩЛ֝ṿӣ₤ ֯Ϣ …ᾼ ἤиέȴῶ22

ӱȲЛ֝ṿӣ₤ ᾼ כ Ȳ֯ ц Ϣ … צ ȴ ScheffeṶ∟

ѩ ᾎ ῀Ȳ ц ṿӣ῏ᾼ Ϣ …ѩ ṿӣ῏ֻȷᴖ ṿӣ῏

ᾼ Ϣ …ѩ ṿӣ῏ֻȴױ Ὠ › ᾼד ἤиέד ȴ֯ М

ᴖ юṿӣ ц ғ ᾼכ ȲẔϢ … ѩ ю ᴖ ṿӣ Ἠ ₤

ᾼ כ ȴ 

 

ῶ22 Л֝ṿӣ₤ ֯Ϣ …П иέ ῶ (n=272) 

ῶ ẃ  ӂѠế ᴞӦ⇔ ӂᶁӂѠế F p Ṷ∟ѩ  

 

 

Ϣ 

 

ṿӣ₤  561.766 2 280.883 18.958***  .000 >  

>   3985.554 269 14.816   

 

 

Ϣ 

 

ṿӣ₤  384.897 2 192.448 13.920***  .000 

>  

 3718.971 269 13.825   

* p<.05  ** p<.01  *** p<.001 
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Ἇׁשṅ╓ҏȲ ‌юדᾼϢ …ᾼ Ҡ ╥Ӕ Ἠ ᾼȴ ᾲ

Ҡ Ἤ ẁᾼ щȳФ ғ Ȳ ẞ ȳФᵗȲꜙᴟ∂Ӵ ֥ᵂ …(

Ӑ , 2001)Ȳ Мᾼ ц ϷҠѿἋᴼכ Ӣ♄Мᾼ ȷᵀҫϚѠ Ȳ

ᾲ ȲϷҠ ֪᷾ᾃ ֵᾼ ֯ ѷꜜȲᴖ ὑ Ӣ♄МᾼϢ

…(Nie, 2001; Nie,Hillygus & Erbring, 2002)ȲLo et al. (2005)ᾼׁשṅ⁄╓ҏȲ ᾲ

ἤЄ ᾲ Ȳ⁄ Ϣ …ᾼ₇ ᵅ ȴ 

 

 ɦῂӻ ɧ Ϛ ᾼЛ֝П Ȳ֯ὑῂӻ ╥  ὑῂӻ ᾼ ӣ

Ȳה ֥Ϡ Ằ ȳ ἤếῂӻ (Järvinen, 2009)Ȳῂӻ ᾲ ᾼ ῂ

ӻ Ȳᾲ ֯ Мᾼῂ …Ȳṿ ѿ ᴩȲῂӻ ἋᴼϠ ῂӻ

ṶԈȲ ᾲ ֯ М ӣ֢ ῂӻῶ ῶ ȳ ֻхФ (Hyantt, 2008 ; 

Rao, 2008)Ȳѿױ Ȳῂӻ ᵗὑᾲצ ᾼϢ …ȴ 

 

רּ  ᴫ ӴЄא ὑ2011דἬ ҏᾼῂӻ ẦᵂᴩⱢׁשṅ╓ҏȲ Ϣếדכֵ

Ẑ Ϛ Ȳ ᵗFacebookϱᾼῂӻ ẃ∂Ӵȳ ṳ Ϣ …Ȳᾲ ֯ᾲῂӻ

ӢϮ ֯ Ὠȸ ═ȳ∂Ӵц оϢ …ȴׁשṅ῏ ⱢȲῂӻ ӑ

Ӈ ḆֻᾼϢ …Ȳᵀ֯█ṷ ᾓϯᾼ Ӕ ὨȲᾲ ֯ῂӻ ᾼФ

М ∂ оᾼὣх …Ȳᵛṿ Мḥצ ṕӻ☼Ȳᾲ ᾼ Ϸ╥Ϛ

ȳϚ Ϣ …ᾼЏẓȴ(Lampe,Ellison,Wash,Vitak &Wohn,2011) 

 

 Ӑׁשṅ Ὠцϱ ד ѝ Ȳׁשṅ῏ ⱢȲῂӻ Ἤ ẁᾼ֢ ғ Ȳ

╥ ȳ Ἠ╥ ₤ Ȳ ╥ѿ‚ כ ῂӻ …ⱢӭᾼἬ ᾼȲ Ϣ

… צ Ȳ ᵑ ֯ὑ ⇔ᾼ ᵅȲẔМȲ ₤ ὑ ἤЏẓȲ כ Ҡѿ

ӣѝֿ ṕ ứᾼֻх᾿ ῶ ṓȲ Ϣ צ… ᾿ ᾼ …ȷᴖ ₤

ᾼғ ᴿѿἏᾼ Ȳѻ ẁ כ ȳ ן Ȳ Ϣ …ϷצϚứ

⇔ᾼד ȷῂӻ ᾼᾲ ѻ ╥ѿ‍ѝֿ ṕᾼᶮהȲ ֢ ạ ֻ

хФ Ȳד ὑ Ἠ ₤ Ȳ ₤ Ϣ …ᾼ ἤ Ɫ ȴ  
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Ϯ  ֙ Ϣ … 

 

1. ֙ и  

 Ӧὑ כ Ҡ ֝ ṿӣẒ ἨẒ ѿϱᾼ֙ ȲẔ ᵑҬ֯ὑṿӣᾼ

ᵅц ֵ ȲⱢ Ϥ ṿӣ Ϛ֙ ῏ᾼ Ȳ֪ױ ϚḔ ắ

῏ṼẔ Ὸȳᴞᶺ ȳ ȳ Ḗц Х ֙ ᴩи Ȳиᵑѿ֢

ᾼӂᶁ Ɫи Ṽ Ȳắ ῏֯и ῶ иѩӂᶁ ᾼ Ɫ и ȷѩӂᶁ

ᵅ⁄ Ɫᵅи ȴ Ὸи ῶӂᶁ15.31Ȳ и 414ϢȲᵅи 454Ϣȷᴞᶺ и ῶ

ӂᶁ12.81Ȳ и 432ϢȲᵅи 436Ϣȷ и ῶӂᶁ17.61Ȳ и 477ϢȲᵅи

391Ϣȷ Ḗи ῶӂᶁ13.23Ȳ и 431ϢȲᵅи 437Ϣȷ и ῶӂᶁ 8.20Ȳצ

и 328ϢȲᵅи 540Ϣȴ 

 

 

 

 

 

 

 

 

 

 

 

15 ֙ и ᶮ 

 

 ῶ23 ӱȲХ ֙ ֢иⱢ ᵅẒ ȲԚҠᶮכϮϫϡ Л֝֙

ṿӣ ᶮȲẔМ Ὸ 13ϢȲᴾ1.5%ȷᴞᶺצ 19ϢȲᴾ2.2%ȷצ

60ϢȲᴾ6.9%ȷצ Ḗ 25ϢȲᴾ2.9%ȷצ  56ϢȲᴾ6.5%ȴצ

 

כ ֣ṿӣ Ϛ֙ ᾼϢМȲѿṿӣ Ἠ Ϣ ֵȲẒ

῏ ╥ҫҵϮ Ϛ ᾼ3ᴟ4 Ȳ ᾃ ᾼ╥Ȳ Х ṿӣ Ϛ ᾼϢ Ғ Ȳ

Ԛ173צϢȲ ᴾԓ ắ ῏ϡכȲ ṓ כ ֯ ֻх ᴩФ Ȳ ֣ӻ

ṿӣ ֙ Ȳ Ẕ҃ ֥ ṿӣ ᶮȲѿ 31 ɦṿӣХ ɧц

30 ɦṿӣ ҵᾼҳ ɧⱢ ֵȲּ֢פᴾԓ ᾼϚכȴ 

1.5% 

2.2% 

Ḗ  
2.9% 

 

14.7% 

Х  

43% 

11.4% 

Ẕ҃ 24  

ҳ ᵅ 

Ὸ  

 

 
6.9% 

6.5% 

Хᵅ 
10.9% 
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ῶ23 ֙ װ и ῶ(n=868) 

ᵑ 

װ  ᴍиѩ% 

ᵑ֤  Ὸ   Ḗ  

31 Х       95 10.9 

30 ҳ ᵅ     ᵅ 99 11.4 

29    ᵅ  14 1.6 

28    ᵅ ᵅ 42 4.8 

27   ᵅ   27 3.1 

26   ᵅ  ᵅ 15 1.7 

25   ᵅ ᵅ  12 1.4 

24   ᵅ ᵅ ᵅ 14 1.6 

23  ᵅ    15 1.7 

22  ᵅ   ᵅ 23 2.6 

21  ᵅ  ᵅ  5 .6 

20  ᵅ  ᵅ ᵅ 26 3.0 

19  ᵅ ᵅ   4 .5 

18  ᵅ ᵅ  ᵅ 5 .6 

17  ᵅ ᵅ ᵅ  5 .6 

16 Ὸ   ᵅ ᵅ ᵅ ᵅ 13 1.5 

15 ᵅ     11 1.3 

14 ᵅ    ᵅ 16 1.8 

13 ᵅ   ᵅ  9 1.0 

12 ᵅ   ᵅ ᵅ 11 1.3 

11 ᵅ  ᵅ   17 2.0 
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ᵑ 

װ  ᴍиѩ% 

ᵑ֤  Ὸ   Ḗ  

10 ᵅ  ᵅ  ᵅ 20 2.3 

9 ᵅ  ᵅ ᵅ  10 1.2 

8 ᴞᶺ  ᵅ  ᵅ ᵅ ᵅ 19 2.2 

7 ᵅ ᵅ    11 1.3 

6 ᵅ ᵅ   ᵅ 25 2.9 

5 ᵅ ᵅ  ᵅ  14 1.6 

4  ᵅ ᵅ  ᵅ ᵅ 60 6.9 

3 ᵅ ᵅ ᵅ   22 2.5 

2 Ḗ  ᵅ ᵅ ᵅ  ᵅ 25 2.9 

1  ᵅ ᵅ ᵅ ᵅ  56 6.5 

0 Ϯᵅ ᵅ ᵅ ᵅ ᵅ ᵅ 128 14.7 

 

 

 Ӑׁשṅ ӣӭ› ⱢṿӣᾼJones & Pittman(1982)֙ и ѠהȲ ֙

иⱢ Ὸȳᴞᶺ ȳ ȳ Ḗế Х ȲJones & Pittman Ɫ֯Ϣ

Ф М ӣ֙ Ȳ ӣ ừצᵗὑϢ …ṳṿ ᾁḆҒế Ȳ ⇔

⁄ Ϣ Ӣч ȴ֯ Ӣ♄МȲֵ Ϣ╥ӻ ṿӣ֢ Ȳѿ ═ȳ сᴞᶺᶮ

ȴӐׁשṅ Ὠ ӱȲFacebookכ ֯ Мᾼ֙ ӣϱȲѿɦṿӣХ

ɧцɦṿӣ ҵᾼҳ ɧ ֵȲ Ӣ♄ ᶮד ȴFacebook╥ѿ ϯ Ϣ

Ɫ ᾼῂӻ Ȳṿӣ῏ѿ╠צᾼ Ϣ …Ɫҏ Ȳ …Ἃᴼẞ ϱФ

Ȳ ᾼῂ ẞ ѷꜜȲ֯‒ ᾼ М ᾼϢ ᴩӻ

☼Ȳᴖ ϱФ ᾼ ȳϭ ѷꜜМἒױᾼ …Ȳṿӣ῏ ᾼ

Ϣ … оȲ ᴖᶮכ ӻ ᾼϢ (boyd & Ellison, 2007)ȴ 
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2. ֙ ד ἤ 

Ӧὑ כ ֯ ֻх ᴩФ Ȳ ֣ӻ ṿӣ ֙ Ȳ֪ױ ϚḔ

иέ֢֙ ἒױ ᾼ ἤȲῶ24 ӱȲ֢֙ ἒױ ד

Ȳᶺ Ҡѿ῀ Ȳ כ ֣֯ Мӻ ṿӣ֢ ֙ ȲẔМ Ὸ

ᴞᶺ ⇔Ӕד Ȳῶӱ ṿӣ Ὸ ᾼ כ ȲϷ ṿӣᴞᶺ

ȷϭ Ɫᵅ⇔ ד Ȳῶӱ ṿӣ ᾼ כ Ȳ Л

ṿӣ ȴ 

 

ῶ24 ֙ Пד ἤ ῶ(n=868) 

 Ὸ  ᴞᶺ   Ḗ   

Ὸ  

1 .712***  .581***  .569***  .109**  

 P= .000 P= .000 P= .000 P= .001 

ᴞᶺ  

 1 .522***  .588***  .190***  

  P= .000 P= .000 P= .000 

 

  1 .479***  -.119***  

   P= .000 P= .000 

Ḗ  

   1 .228***  

    P= .000 

 

    1 

     

* p<.05  ** p<.01  *** p<.001 
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3. ֙ Ϣ ד… ἤиέ 

(1) иέԓ ắ ῏ 

ῶ25 ӱȲԓ ắ ῏ᾼ Ὸ Ϣ r=.381(p=.000)ȷᴞᶺ

Ϣ r=.326(p=.000)ȷ Ϣ r=.585(p=.000)ȷ Ḗ Ϣ

r=.339(p=.000)ȷ Ϣ r=.-.125(p=.000)ȴᴖ֯ Ϣ …Ѡ ȲϷצ

ᴿᾼ ὨȲԓ ắ ῏ᾼ Ὸ Ϣ r=.267(p=.000)ȷᴞᶺ Ϣ

r=.206(p=.000)ȷ Ϣ r=.484(p=.000)ȷ Ḗ Ϣ

r=.232(p=.000)ȷ Ϣ r=.-.164(p=.000)ȴ 

 

Ὸȳᴞᶺ ȳ ȳ Ḗ ҳ Ϣ …Ɫ Ӕד ȲẔМϭѿ

Ϣ ᾼד ἤⱢ Ȳ М⇔ד ȷ ⁄ Ϣ … ד ȴ

כ ṿӣ Ὸȳᴞᶺ ȳ ц Ḗ Ȳ⁄ẔϢ … ֻȷчПȲṿӣ

Ȳ⁄Ϣ … ȴ 

 

ῶ25 ֙ Ϣ …Пד ἤ ῶ(n=868) 

 Ϣ  Ϣ  

Ὸ  

.381***  .267***  

P=.000 P=.000 

ᴞᶺ  

.326***  .206***  

P=.000 P=.000 

 

.585***  .484***  

P=.000 P=.000 

Ḗ  

.339***  .232***  

P=.000 P=.000 

 

-.125***  -.164***  

P=.000 P=.000 

* p<.05  ** p<.01  *** p<.001 
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(2) иέẓצ Ϛ֙ ῏ 

ϚḔ ẓצ Ϛ֙ ῏Ȳ ᴩ֙ Ϣ …ᾼד ἤ

иέȴῶ26 ӱȲẓצ Ϛ֙ ᾼFacebookכ Ȳ Ὸ Ϣ

r=.146(p=.055)ȷᴞᶺ Ϣ r=.176 (p=.021)ȷ Ϣ r=.497 

(p=.000)ȷ Ḗ Ϣ r=.184 (p=.015)ȷ Ϣ r=-.265 (p=.000)ȴ 

֯ Ϣ …Ѡ Ȳԓ ắ ῏ᾼ Ὸ Ϣ r=.159 (p=.037)ȷᴞᶺ

Ϣ r=.187 (p=.014)ȷ Ϣ r=.453 (p=.000)ȷ Ḗ Ϣ

r=.147(p=.053)ȷ Ϣ r=-.194 (p=.010)ȴ 

 

Ӧиέ Ϛ֙ ῏ȲҠѿ ẞ иέԓ ắ ᴿᾼד῏ ȸ֢֯

֙ МȲѿ Ϣ …ᾼד ἤ Ȳ М⇔Ӕד ȷᴖ

⁄ Ϣ … ד ȴ  

 

ῶ26 ֙ Ϣ …Пד ἤ ῶ(n=173)  

 Ϣ  Ϣ  

Ὸ  

.146 .159* 

p=.055 p=.037 

ᴞᶺ  

.176* .187* 

p=.021 p=.014 

 

.497***  .453***  

p=.000 p=.000 

Ḗ  

.184* .147 

p=.015 p=.053 

 

-.265***  -.194* 

p=.000 p=.010 

* p<.05  ** p<.01  *** p<.001 
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4. Л֝֙ ֯Ϣ … ἤиέ 

ṿӣ Ϛ֙ ᾼ כ Ȳ ᴩЛ֝֙ ֯Ϣ … ἤ

иέȲ֪ Ὸ 13ϢȲЛ ֥ ᴩ иέᾼṶ∟ѩ Ȳ֪ױҬѩ ᴞᶺ ȳ

ȳ Ḗц ҳ ֙ ȴῶ27 ӱȲṿӣЛ֝֙ ᾼ

כ Ȳ֯ Ϣ ц Ϣ צ ȴ Dunnett T3Ṷ∟ѩ ᾎ ῀Ȳṿӣᴞᶺ

ȳ ц Ḗ ᾼ כ ȲẔ ц Ӣ♄ᾼϢ … ὑ

ṿӣ῏ȴ 

 

ῶ27  כ ҳ ֙ ֯Ϣ …П иέ ῶ (n=160) 

ῶ ẃ  ӂѠế ᴞӦ⇔ ӂᶁӂѠế F p Ṷ∟ѩ  

 

 

Ϣ 

 

ṿӣ₤  652.779 3 217.593 11.615***  .000 >  

>  

Ḗ>   2922.465 156 18.734   

 

 

Ϣ 

 

ṿӣ₤  577.994 3 192.665 10.589***  .000 >  

>  

Ḗ>   2838.406 156 18.195   

* p<.05  ** p<.01  *** p<.001 
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 Ӧԓ ắ ῏ᾼ֙ Ϣ ד… ἤиέ ῀Ȳ כ ṿӣ Ὸȳᴞ

ᶺ ȳ ц Ḗ ȲẔϢ … ֻȲ ҳ Ϣ …ᾼד ἤȲ

ѿ Ɫ ȲẔװṼװⱢ Ὸȳ Ḗцᴞᶺ ȴ ṿӣ Ὸ ⇔ Ϣ

ȷṿӣᴞᶺ ⇔ Ϣ ᴞЄȷṿӣ Ϣ Ӣ

ϩȳ ȷṿӣ Ḗ ⇔֝ Ϣ Ӣ ϩȷ ╥ צ ϩᾼϚѠ

ἬṿӣᾼȲ ὔі Ѡч ȴ 

 

 Ἇᾼׁשṅ╓ҏȲ Ϣ Ӕצ… ϩȴ ụ (2009)֯ ɦ Ϣ

֙ ῀ Ϣ ᵮі …Пׁשṅɧ╓ҏȲ Ϣ ᵮі ᾼӔ … ȷ ∂

(2004)֯ ɦ֙ ᴩⱢ вϢ Ф П ȸֵ ПׁשṅɧМϷ ẞȲϢ

ὑ ᴩⱢ═Ӕ ⇔Ȳ Ɫ ῶ ҏ ᴩⱢ╥ ᾼȲ Ϸ῏ן ֝ṳ

҃Ϣ ῶ ᴩⱢȲ Ϯ῏⁄ ὑ ẞẈὢṳ ϚḔ ᴖ яȴ ẃ Ȳ 

Jones & Pittmanᾼ֙ и МȲѿ Ϣ …ᾼ ἤ ȴ 
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ҳ  ṿӣ₤ ֙  

 

1. ṿӣ₤ ֙ ד ἤиέ 

(1) иέԓ ắ ῏ 

ῶ28 ӱȲԓ ắ ῏֢ ṿӣ₤ ֙ Мᾼ Ὸȳᴞᶺ ȳ ц

Ḗ Ӕד ȴẔМȲ ₤ Ὸ(r=.493Ȳp=.000)ȳ (r=.520Ȳp=.000)ȳ

ѿц ₤ Ὸ(r=.439Ȳp=.000)ȳᴞᶺ (r=.461Ȳp=.000) М⇔Ӕד ȴᴖ

₤ דᵅ⇔Ӕצ ȴ 

 

ᴖṕȲ ṿӣᾼғ Ɫᴶ ₤ Ȳ ṿӣῂӻ ғ ᾼ כ Ȳ

ṿӣ֢ ֙ ȴ 

 

ῶ28 ṿӣ₤ ֙ Пד ἤ ῶ(n=868) 

 ₤  ₤  ₤  

Ὸ  

.493***  .226***  .439***  

p=.000 p=.000 p=.000 

ᴞᶺ  

.362***  .243***  .461***  

p=.000 p=.000 p=.000 

 

.520***  .135***  .371***  

p=.000 p=.000 p=.000 

Ḗ  

.316***  .162***  .353***  

p=.000 p=.000 p=.000 

 

-.054 .050 .103**  

p=.113 p=.143 p=.002 

* p<.05  ** p<.01  *** p<.001 
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(2) иέẓ Ϛṿӣ₤ ῏ 

ῶ29 ӱȲẓצ Ϛṿӣ₤ ῏Ȳ ₤ Мᾼ Ὸ(r=.264Ȳp=.000)ȳ

(r=.390Ȳp=.000)ȳ Ḗ(r=.119Ȳp=.005)ȳ (r=.-209Ȳp=.001) ד ȷ

₤ צ ȲⱢᵅ⇔ ד (r=-.215Ȳp=.000)ȷ ₤ Мᾼᴞᶺ

(r=.189Ȳp=.002)ȳ Ḗ(r=.129Ȳp=.034) ד ȴӦиέẓצ Ϛṿӣ₤ ῏

Ȳ ₤ ᾼṿӣế Ὸȳ ȳ Ḗ ⱢӔד ȷ ₤ ᾼṿӣế Ɫ ד

ȴ ₤ ᾼṿӣ ế צ ȲẒ῏Ɫ ד ȴ ₤ ᾼṿӣếᴞᶺ ц

Ḗ ⱢӔד ȴ 

 

ῶ29 ṿӣ₤ ֙ Пד ἤ ῶ(n=272) 

 ₤  ₤  ₤  

Ὸ  

.264***  -.046 .074 

p=.000 p=.446 p=.225 

ᴞᶺ  

.093 .030 .189**  

p=.127 p=.621 p=.002 

 

.390***  -.215***  .067 

p=.000 p=.000 p=.268 

Ḗ  

.119* -.019 .129* 

p=.050 p=.749 p=.034 

 

-.209**  .092 .046 

p=.001 p=.128 p=.451 

* p<.05  ** p<.01  *** p<.001 

 

 ֣ṿӣ Ϛғ ₤ ῏Ȳṿӣ ᶮ Ȳ ṿӣ ȳ Ὸц Ḗ ȷ

Л ṿӣ ȴ֯ М ᴖ юṿӣ ц ғ ᾼכ Ȳ֯ ȳ

Ὸц Ḗ ᾼṿӣϱ ֵȲ֯ ᾼṿӣϱ юȴ ẓч ȴ

₤ ὑ ἤЏẓȲ כ ╥ӣѝֿ ṕ ứᾼֻх᾿ ῶ ȳ

ṓȲᴖFacebook╥ѿ ϢⱢ ᾼῂӻ Ȳ М Ф ᾼֻхЄֵ╥ Ӣ♄МἬ
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ᾼ ὣֻхȲ֪ױ כ ֯ṿӣ ғ ᴞ юṿӣ ȴ 

 

 ֣ṿӣ Ϛғ ₤ ῏Ȳṿӣ ᶮ Ȳ Л ṿӣ ȴ Ұ Ȳ

֯ М ᴖ юṿӣ ц ғ ᾼכ ȲẔ ᾼṿӣѩ ю ᵀ

ṿӣ Ἠ ₤ ᾼ כ юȴѿП›֯ү Ϛῖכ ᾼῂӻ ɦ ї ɧ

ⱢẂȲ Мɦ ɧᾼ Ȳ і ῂ ӔчẒ ᾼ Ȳ ⁄ὙứҠѿ ȳ

Ὅ ц Ȳ ϠⱢ Ӑṝ ẰἤҵȲ Ҡѿі МẔֻ҃хᾼᾃ Ȳ Ғἒ

Фױ ᾼ Ȳṿᾲ ֯ ᾼ֝ Ϸ֯ῂӻȴ כ ֯ᾲῂӻ ᾼ МȲ╥ѿ

ȳ♄ ᾼѠה ֻхФ Ȳ╝֯ М ֣ ᾼכ ȲẔ ᾼṿӣ

ѩ ю ᵀ ṿӣ Ἠ ₤ ᾼ כ юȴ 

 

 ֣ṿӣ Ϛғ ₤ ῏Ȳṿӣ ᶮ Ȳ ṿӣᴞᶺ ц Ḗ ȴ

῏ṅשׁ ⱢȲ ₤ ᾼṿӣ῏Ȳ Facebook Ɫ ᾼἋᴼȲ֯ ȳи

ṹ ѱἨ Ȳᴖ ȳиṹ ѱȲ Ϡ ֮᷇ ї ПҵȲϷҠѿ ֻх

ᴞАἬ ᾼ Ṷ ȲἨ῏╥ ӱᴞАֵИֵ Ἠ Ầᵗᾼ иȲἬѿẓצ

₤ ֣ᾼṿӣ῏Ȳ ṿӣᴞᶺ Ἠ Ḗ ȴ 
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2. Л֝ṿӣ₤ ֯֙ ἤиέ 

ῶ30 ӱȲ ẓצ Ϛṿӣ₤ ῏Ȳ ᴩЛ֝ṿӣ₤ ֙ ᾼ

ἤиέȲЛ֝ṿӣ₤ ᾼ כ Ȳ ֯ ᾼṿӣϱצ ȴ Scheffe

Ṷ∟ѩ ᾎ ῀Ȳ֯ ᾼṿӣϱȲ ṿӣ῏ ὑ ṿӣ῏ȴẔ

ȴ 

 

ῶ30 Л֝ṿӣ₤ ֯֙ П иέ ῶ (n=272) 

 ẃ  ӂѠế ᴞӦ⇔ ӂᶁӂѠế F p Ṷ∟ѩ  

 

Ὸ 

ṿӣ₤  34.946 2 17.473 1.189 .306 

  

 3954.492 269 14.701   

ᴞ 

ᶺ 

 

 

ṿӣ₤  21.388 2 10.694 .706 .494 

 

 4074.244 269 15.146   

 

 

ṿӣ₤  408.501 2 204.250 12.174***  .000 

>  

 4513.202 269 16.778   

 

Ḗ 

ṿӣ₤  11.117 2 5.559 .364 .695 

 

 4112.162 269 15.287   

 

 

ṿӣ₤  46.223 2 23.111 2.436 .089 

 

 2551.685 269 9.486   

* p<.05  ** p<.01  *** p<.001 
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Х  Ϣ ֪  

 

1. ἤᵑ֪  

 ԓ ắ ῏МȲל 3 ȲḽӢ390ϢȳЅӢ475Ϣȴῶ33 ӱȲ֯ṿӣ₤

Ѡ ȲḽӢ֯ ₤ ᾼṿӣϱ ᵅὑЅӢ(t=-3.044Ȳp=.002)ȷḽӢ֯ ₤ ϱ⁄

ὑЅӢ(t=4.275Ȳp=.000)Ȳᴖ֯ ₤ ϱἤᵑЛ֝⁄ ȴ 

 

֯ṿӣ₤ Ѡ Ȳ Ӟ (2003)֯ ɦ М Ӣ ṿӣᴩⱢ Ϣ …ȳᴞᶺ Ἐ

П ṅɧ╓ҏȲשׁ… Мḽ Ӣ֯ԅ ᾼṿӣѩ МЅ Ӣ ȷ МḽЅӢ֯

ᵑᾼ ♄ ϱḥצ ȷ МЅ Ӣ֯ ӻх ᾼṿӣѩ Мḽ

Ӣ Ȳ ṅשׁ Ὠ Ӑׁשṅ ὨɦḽӢ֯ ₤ ᾼṿӣϱ ᵅὑЅӢȷ֯

₤ ϱ ὑЅӢɧד ȴ 

 

ῶ31 Л֝ἤᵑᾼṿӣ₤ t ứ ῶɎn=865ɏ 

ῶ 

ḽ 

 

Ѕ 

ᴞӦ⇔ t p 

ӂᶁ   ӂᶁ   

₤  18.22 4.573  19.13 4.225 802.057 -3.044**  .002 

₤  14.68 6.165  12.96 5.536 790.333 4.275***  .000 

₤  12.98 4.338  13.35 4.343 863 -1.242 .215 

* p<.05  ** p<.01  *** p<.001 

 

 

 ῶ32 ӱȲ֯֙ Ѡ ȲḽӢ֯ᴞᶺ (t=2.521Ȳp=.012)ц

(t=2.800Ȳp=.005)ᾼṿӣϱ ὑЅӢȲẔ Ϯ ⁄ ȴ 

 

֯֙ ϱȲׁשṅ῏ ⱢȲḽӢ Ϣᴞ‒ȳצϩ ᾼ֙ ȲᴖЅӢ⁄╥

▄ȳᵶ Ȳ֪֯ױ ֻхФ ȲḽӢ֯ᴞᶺ ц ᾼṿӣϱѩЅӢ

ȴ 
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ῶ32 Л֝ἤᵑᾼ֙ t ứ ῶɎn=865ɏ 

ῶ 

ḽ 

 

Ѕ 

ᴞӦ⇔ t p 

ӂᶁ   ӂᶁ   

Ὸ  15.33 4.573  15.27 4.515 863 .176 .861 

ᴞᶺ  13.23 4.569  12.45 4.396 863 2.521* .012 

 17.37 4.550  17.82 4.436 863 -1.468 .142 

Ḗ  13.29 4.228  13.16 4.222 863 .467 .640 

 8.55 3.698  7.92 2.641 684.548 2.800**  .005 

* p<.05  ** p<.01  *** p<.001 

  

 ῶ33 ӱȲ֯Ϣ …Ѡ ȲḽӢ֯ Ϣ …(t=-5.202Ȳp=.000)ц Ϣ

…(t=-4.807Ȳp=.000)ϱ ᵅὑЅӢȴ 

  

 Ἇᾼד ṅМȲשׁ (2008)֯ ɦ МӢṼ  … ֝ Ϣ …Пד שׁ

ṅɧȳ (1993)֯ ɦ МӢᾼῂ ֝ Ϣ …Пד ṅɧϷ╓ҏȲשׁ М

Ѕ Ӣᾼ֝ Ϣ … ὑ Мḽ Ӣȴ 

 

ῶ33 Л֝ἤᵑᾼϢ …t ứ ῶɎn=865ɏ 

ῶ 

ḽ 

 

Ѕ 

ᴞӦ⇔ t p 

ӂᶁ   ӂᶁ   

Ϣ  18.16 4.380  19.65 3.900 786.707 -5.202***  .000 

Ϣ  18.84 4.185  20.15 3.730 787.175 -4.807***  .000 

* p<.05  ** p<.01  *** p<.001 

 

 

 

 

 

http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=Dgdurt/search?q=auc=%22%E9%BB%83%E7%AD%B1%E7%94%84%22.&searchmode=basic
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2. ◕֪  

ῶ34 ӱȲ ◕Л֝֯ṿӣ₤ ϱצ ȲӦṶ∟ѩ ᾎ ῀ȲЄ

Ӣц М Ӣ֯ ₤ ᾼṿӣϱ ὑ МӢȷᴖ МӢ֯ ₤ ᾼṿӣ

ϱȲ⁄ ὑЄ Ӣц М ӢȷЄ Ӣ֯ ₤ ᾼṿӣϱ ὑ

М ӢȲ М Ӣ֯ ₤ ᾼṿӣϱϭ ὑ МӢȴ 

 

 ֯ ₤ Ѡ Ȳׁשṅ῏ ⱢȲ МӢᾼϢ … Ɫ Ȳ֯ῂ МᾼֻхȲ

Єֵ╥ Ӣ♄М Ӑ ȳ ᾼ х֝ ȴד ПϯȲ МӢἨЄ ӢȲ

Ҡ с ᴕ Ȳ ӐᾼӢ♄ Ϥ ᾼῂӻ ȲϚẃ МӢἨЄ Ӣᾼῂ

ӻ МӢЄȲϡẃ МӢἨЄ Ӣ Ӑᾼ х֝ ֮֯ ᴯ ϱἮЄȲ֪

֯ױ ₤ ᾼṿӣϱȲᴞ МӢẃ ȴ֯ ₤ Ѡ Ȳ Ч Ɏ2002ɏ֯ ɦү

⁮ М Ӣ ṿӣᴩⱢ Ḛ ᾼ П ṅɧ╓ҏȲשׁ▲ М Ӣ ṿ

ӣᾼ ғ Ɫ Ȳ ᾼ ₤Ɫ ȴׁשṅ῏ ⱢȲῂӻ ᾼ

ṿӣѠה ȳ Ằἤ Ȳ ᾼ Л ῧ ᾲ ыֵ ȳ ⇔ᵅȲ ֥ МӢᾼ

ȴ 

 

ῶ34 Л֝ ◕֯ṿӣ₤ ϱП иέ ῶɎn=867ɏ 

ῶ ẃ  ӂѠế ᴞӦ⇔ ӂᶁӂѠế F p Ṷ∟ѩ  

 

 

₤ 

 

◕ 675.489 2 337.745 18.152***  .000 
Є > М 

М > М 
 16075.572 864 18.606   

 

 

₤ 

 

◕ 1728.753 2 864.377 26.456***  .000 
М>Є  

М> М  
 28228.928 864 32.672   

 

 

₤ 

 

◕ 394.859 2 197.429 10.719***  .000 Є > М  

Є > М 

М > М 
 15913.842 864 18.419   

* p<.05  ** p<.01  *** p<.001 
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◕Л֝֯֙ ϱצ Ȳῶ 35 ӱȲЄ Ӣ֯ Ὸ

ᾼṿӣϱ ὑ М Ӣц МӢȷЄ Ӣ֯ᴞᶺ ᾼṿӣϱ ὑ

М ӢȷЄ Ӣ֯ Ḗ ᾼṿӣϱ ὑ М Ӣц МӢȷЄ

Ӣ֯ ᾼṿӣϱ⁄ ὑ МӢȴ 

 

ῶ35 Л֝ ◕֯֙ ϱП иέ ῶɎn=867ɏ 

ῶ ẃ  ӂѠế ᴞӦ⇔ ӂᶁӂѠế F p Ṷ∟ѩ  

 

Ὸ 

 

 

◕ 458.199 2 229.100 11.399***  .000 Є > М  

Є > М 

 
 17364.191 864 20.097   

ᴞ 

ᶺ 

 

 

◕ 272.485 2 136.242 6.857**  .001 
Є > М  

 
 17167.356 864 19.870   

 

 

 

 

 

◕ 85.357 2 42.679 2.129 .120  

 

 
 17319.524 864 20.046   

 

Ḗ 

 

 

◕ 302.604 2 151.302 8.638***  .000 Є > М  

Є > М 

  15132.865 864 17.515   

 

 

 

 

◕ 97.646 2 48.823 4.894**  .008 
Є > М 

 
 8620.031 864 9.977   

* p< .05  ** p<.01  *** p<.001 

 

 

ῶ 36 ӱȲ ◕Л֝֯ Ϣ …ϱצ ȲӦṶ∟ѩ ᾎ ῀Ȳ

Є ᾼắ ῏֯ Ϣ …ϱȲ ὑ Мắ ῏ȴ 

 

֯֙ ϱȲԓ ắ ῏ѿ ᾼṿӣ ᶮⱢ ȲѹЛ֝

◕Ȳ֯ ᾼṿӣ ᶮ ȷẔ ҳ ֙ ᾼṿӣϱȲЄ Ӣ

ȴ 
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ῶ36 Л֝ ◕֯Ϣ …ϱП иέ ῶɎn=867ɏ 

ῶ ẃ  ӂѠế ᴞӦ⇔ ӂᶁӂѠế F p Ṷ∟ѩ  

 

 

Ϣ 

 

◕ 134.595 2 67.298 3.883* .021 
Є > М 

 
 14975.795 864 17.333   

 

 

Ϣ 

 

◕ 39.369 2 19.685 1.239 .290 

 

 13721.671 864 15.882   

* p< .05  ** p<.01  *** p<.001 
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Х ṅשׁ  ∂  

 

Ӑׁשṅѿ‌юדⱢ Ȳ֯ס Facebookכ ᾼṿӣ₤ ȳ֙ Ϣ

…ᾼ ἤȴ ֥ ҳ Пׁשṅ ὨȲӐ иⱢϮ ᵧ Ἤ П ȳ ạ ∂ ȸ

Ϛ Ɫׁשṅ Ȳ ϡ Ɫׁשṅ ạȲ Ϯ ⁄Ɫׁשṅ∂ ȴ 

 

Ϛ ṅשׁ   

 

Ӑ ṼׁשṅӭᾼȲṼᶧᵧ › ṅשׁ Ȳ ֥ ṳ ҏ ȴв ֽϯȸ 

 

(1) ῂӻ כ ֣֯ М ᴩ ֥ἤᾼ♄ ц֙ ȴ 

Ӑׁשṅ Ȳῂӻ כ ֯ Ἤ ẁᾼғ ϱȲ ҙ ᾼכ Ȳ ṿӣ

Ẓ ₤ ѿϱᾼ ֥ἤ♄ ȴ 

 

῏ṅשׁ ⱢȲFacebook ֯ в сⱢ‌юד ắ Ὸᾼῂ ֪ ПϚȲ

֯ὑ Facebook ẁϠ‌ю֯ד ϱ ᴩᾼ♄ ɉɦϢ ȳ ῀ц ɧȴFacebook

ד ὑѿ ѱⱢѻᾼד ֤Њ Ȳѻ ṿӣ῏ ῶ Ϣї Ἠ ῀ֻхῺᾓȲ

֪Ɫ ѽϠ ᾼғ Ȳ ṿӣ῏ᾼᵮіϩȲ―юϠɦ ɧᾼ ֣ȷᴖѿἏ

ᾼ ȲЄֵ╥ ӢϢ Ȳד ПϯȲFacebook╥ѿ Ϣ Ɫ Ȳᾲ ֯

ᾲῂӻ ᾼ֝ ȲϷ֯ ᴩῂӻȴ Ἠ ╥ Facebook ϢП ȴ  

 

ҫҵȲ֯֙ Ϣ …ᾼиέ ὨȲ Ϣ Ϣ Ὠ ᴿȲ

Ϸẻ Ϡ boyd & Ellison(2007) ῂ ᾼכᾎȲṿӣ῏ѿ Ϣ …Ɫ Ȳ֯

ϱФ ȲᴖФ Ὠϭ ᴖ ֫ Ӣ♄Ȳᶮכ ӻ ᾼ Ϣ ȴ Ӣ♄

МȲӦὑṝԌᾼ Ȳᶺ ֯Л֝ ֥ȲἨ Л֝ ⇔ᾼὣхȲẂֽ֝ ȳ֝

Ṷȳ Ȳ ӣЛ֝ᾼ֙ ȴ֯ῂӻ FacebookМȲ֪Ɫֻх֤ вҠ

֝ Ҕ╗Ϡ֢ …ᾼϢȲἬѿṿӣ῏ ӻ ṿӣ֢ ֙ Ȳẃ ═Ἠ‚

ᴞАᾼϢ …ȴ 
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(2) ῂӻ כ ֣ Ἠ ₤ ῏Ȳ ₤ ПϢ …ⱢṾȴ 

ῂӻ ᾼғ Ȳ ╥ⱢϠ֪ ῂӻ ӭᾼᴖ ẁᾼȲᵀЛ֝ṿӣ₤ Ϣ

…ᾼד ἤ⁄ Л֝ȴצ ₤ ὑ ἤЏẓȲ כ Ҡѿӣѝֿ ṕ

ứᾼֻх᾿ ῶ ṓȲ Ϣ צ… ᾿ ᾼ …ȷᴖ ₤ ᾼғ ᴿѿ

Ἇᾼ Ȳѻ ẁ כ ȳ ן Ȳ Ϣ …ᾼד ἤ Њȷד ПϯȲ

ῂӻ ᾼᾲ ѻ ╥ѿ‍ѝֿ ṕᾼᶮהȲ ֢ ạ ֻхФ Ȳ 

ẔװȲҬ֪Ɫ ᴖҒϤᾼṿӣ῏Ȳ҃ᾼֻх֤ צ иҠ Ҭ╥ⱢϠ Ṝ ԉ Ἤ

Ғᾼ Ӣ хȲ֪ױ ₤ ṿӣ῏ֽὨḥֵצҟ Ẕ҃ᾼғ Ȳ⁄ῂӻ Ϣ

…ᾼ ἤȲ ד ȴ 

 

 

(3) Л֝ṿӣ₤ ᾼῂӻ כ Ȳ֯֙ ᾼṿӣϱ֢צЛ֝ȴ 

ẓצ ₤ ֣ᾼṿӣ῏Ȳ ֣ ṿӣ Ὸȳ ȳ Ḗ Ȳᴖ

юṿӣ ȴֽ›◕Ἤ Ȳ֯Фד ᾼ ϱȲ ȳ ֮ ֻхӻ Ȳ╥

ṿӣ῏ ӣᾼ ȷҫϚѠ Ȳ ẓч ȴ ₤ ὑ ἤ

ЏẓȲ כ ╥ӣѝֿ ṕ ứᾼֻх᾿ ῶ ȳ ṓȲϭ Facebook

╥ѿ ϢⱢ ᾼῂӻ Ȳ М Ф ᾼֻхЄֵ╥ Ӣ♄МἬ ᾼ ὣֻ

хȲ֪ױ כ ֯ Мṿӣ ғ Ȳᴞ ֯ ᾼṿӣϱ юȴ 

 

ẔװȲẓצ ₤ ֣ᾼṿӣ῏Ȳ ֣ юṿӣ ȴׁשṅ῏ ⱢȲᾲ

֯ᾲῂӻ Ȳ Ϡ Ӑṝᾼ ἤҵȲ ֻх ᾼФ Ϸ╥ṿӣᾼѻ ֪Ȳ

ᾲ ֻх ╥ вᾼғ Ἠ ạФ Ȳ כ ֯ᾲῂӻ ᾼ МȲ╥

ѿ ȳ♄ ᾼѠה ֻхФ Ȳ╝֯ М ֣ ᾼכ ȲẔ ᾼṿӣ

ѩ ю ᵀ ṿӣ Ἠ ₤ ᾼ כ юȴ 

 

ᴖ ₤ ֣ᾼṿӣ Ȳ̓͂⁄ ֣ ṿӣᴞᶺ ц Ḗ ȴׁשṅ῏ ⱢȲ

₤ ᾼṿӣ῏Ȳ Facebook Ɫ ᾼἋᴼȲ֯ ȳиṹ ѱἨ

ȷᴖ ȳиṹ ѱᾼӭᾼȲ Ϡ ֮᷇ ї ПҵȲϷצ ֻх ᴞ

АἬ ᾼ Ṷ ȲἨ῏╥ᴞАֵИֵ Ἠ Ầᵗᾼ иȲἬѿẓצ ₤

֣ᾼṿӣ῏Ȳ ṿӣᴞᶺ Ἠ Ḗ ȴ 
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(4) Ϣ￼ Л֝Ȳ ῂӻ כ ᾼṿӣ₤ ȳ֙ цϢ …ᶁ

ȴ 

 

МӢᾼϢ ӻἏ Ȳ ֻхЄֵ╥ Ӣ♄М Ӑ ȳ ᾼ х

֝ ȲЄ и ╥֯֝Ϛ Ӣ♄ ȳ֮ ᴯ ╥ῺȲἨד ᾼ ὣхȲד П

ϯȲ МӢἨЄ ӢȲҠ ד ᾼ  ȳ ᾼ Ȳѿцҵ֮Ḗ ᾼӢ♄Ȳ

Ϥ ᾼῂӻ ȲϚẃ МӢἨЄ Ӣᾼῂӻ МӢЄȲϡẃ МӢἨЄ

Ӣ Ӑᾼ х֝ ֮֯ ᴯ ϱἮЄȲ֪֯ױ ₤ ᾼṿӣϱȲᴞ МӢ

ẃ ȴ֯ ₤ Ѡ Ȳῂӻ ᾼṿӣѠה ȳ Ằἤ Ȳ ᾼ Л ῧ

ᾲ ыֵ ȳ ⇔ᵅȲ ֥ МӢᾼ ȴ 
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ϡ ṅשׁ  ạ 

 

Ӑׁשṅ֪ ȳϢϩȳ ֪ ȲỮצӑ ỂἋП Ȳ Ӑׁשṅ ạи

ֽϯ: 

ṅשׁ .1 ȸ 

ṅשׁ ᴖṕȲӐׁשṅѿү ֮ ֯ П Мȳ М ȳЄ ӢⱢׁש

ṅПӕ ȴ ṅвשׁ ᴖṕȲӐׁשṅҔᵶכ Ϣ￼ ȳṿӣ₤ ȳ֙

цϢ … Ȳṳ ֢ П …Ғѿиέȳ ȴ 

 

ṅשׁ .2 ạȸ 

ṅѿשṅѠᾎᴖṕȲӐׁשׁ Ẫ ▲ᾎⱢѻ ṅѠᾎȲשׁ Ӑц Ẫṳ

ᴩȲ ᾎ ạ Ẫ╟ П ֪ Ἠắ ῏ Пῂ П Ȳ֪ᴖҠ

Ӣ и ȴ ṅשׁ ᴖṕȲⱢ о╟ ☼ ȲӐׁשṅ ậѠ―ậ ȲӑṼ

֢ Ӏ ᵑἨ֢ ◕Ϣ ѩẂ ᴩ и Ἴ ȲҠ ᵅ Ӑᾼ҅ῶ

ἤȲ╥Ӑׁשṅᾼ ạȴ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 82 

Ϯ ∂ṅשׁ   

 

Ӑׁשṅ ṅӭᾼȲשׁ Facebookכ ᾼṿӣ₤ ȳ֙ Ϣ

…ἒױ ᾼ ἤȲׁשṅ Ɫ֯ П ӢȲ╥ ӢᾼṔ⇔ҟכῂӻ Ϣ …

ᾼ ἤȴ֯ Ӣ ῂ ЏᵂПכϢӢ♄₤ Л ȲֽὨ֝ד ṅשׁ ᵂכϢȲ

Ἠ Л֝ᾼצ Ὠȴ 

 

ẔװȲFacebookᾼ Ь֯═ МȲӑẃ ẁШ ᾼғ Ȳ ӢẔ

҃ᾼ₤ Ȳ ╥ӭ›ӑ῀ᾼ иȲ∂ ∟ ṅ῏Ҡשׁ ṅשׁ ЄȲ ϚḔ Ϥ ȴ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 83 

ᴕѝ  

 

Мѝ и 

 

ѵ’  (2004)ȴֵ иέȸ ה иέȴүҖӀȸ Ṏȴ 

ѵ  (2007)ȴ ṿӣП ⇔ȳ ȴ ῂ  ṅȲ12Ȳ57-85ȴשׁ

רּש  (2000)ȴᶺ Є Ӣ Ϣ ἤȳ ṿӣᴩⱢ כ …Пׁשṅ(ӑҏᾪ

П Ђ ѝ)ȴЄ Є Ȳ о ȴ 

ᴩ╜  (2005)ȴ‌юד╜ Ӫӫ ȴүҖӀȸᴩ╜ ȴ 

ᴩ╜ ṅשׁ ỗᴕ ỗ ד2010)  1ѣ)Ȳ ▲ȴ ϱ ѡ ȸ2011

ד 1ѣ 31ѡȴ ᵿȸhttp://www.rdec.gov.tw/public/Attachment/03258283071.pdfȴ 

ᵇ ȳ  (1996)ȴϢ ȸМ Ϣ үӢ♄ᾼ ᶧȴӐЁї  ṅȲ5Ȳ2-46ȴשׁ

ḈּרὬ (1989)ȴῂ ї Ɏ ҳᾪɏȴүҖӀȸЄ◦ȴ 

Ὥ  (2010)ȴ МӢῂ ṿӣᴩⱢ Ϣ Ф ȳ Пד ṅ-ѿүשׁ

Җ ӀⱢẂ(ӑҏᾪП Ђ ѝ)ȴ ᴂЄ Ȳ ҖӀȴ 

ὭἣᵩȲḈ Ȳᵦ ד2006)  1ѣ)Ȳ ῂ ῏ ϱὁ ᴩⱢ

ᾼ ȸѿүЄ᷅ e-shopping ᾪⱢẂȲ ῂ Ȳ52ȴ ϱ ѡ ȸ

ד2011 2ѣ 10ѡȴ ᵿȸhttp://www.nhu.edu.tw/~society/e-j/52/52-08.htmȴ 

Ὥ  (2002)ȴ Њ Ϣ …Пׁשṅ(ӑҏᾪП Ђ ѝ)ȴ Ӵ⅜ὧ

Ȳ⅜ὧ ȴ 

ᴫ ȳ ᶪ ȳ ҇Іȳ Ɏ2002ɏȴϢ …ᾼ ȴүҖӀȸї ȴ 

ȴᵓӣ(2003) כ ∂ ֵ ╓ ṅӢПשׁ …(ӑҏᾪП Ђ

ѝ)ȴ ӴМЍЄ Ȳ Ӏȴ 

ᾎϢү Мї(2010ד 1ѣ)Ȳ ṿӣᾭᾓ ▲Ȳ ϱ ѡ ȸ

ד2011 3ѣ 5ѡȴ ᵿȸhttp://www.twnic.net.tw/download/200307/200307index.shtml 

ѝ ד2006)  12ѣ)Ȳ Web 2.0 ᾼ ӣȲ ῂ Ȳ59Ȳ ϱ

ѡ ȸ2011ד 2ѣ 20ѡȴ ᵿȸhttp://www.nhu.edu.tw/~society/e-j/59/59-01.htmȴ 

╡  (1989)ȴ ѫї ẕȴүҖӀȸὧ ȴ 

 (2010)ȴῂӻ Ϣ … Пׁשṅȸѿ FacebookⱢẂ(ӑҏᾪП Ђ ѝ)ȴ

ѷ Є ȲүҖӀȴ 



 

 84 

ȴϢ(2004) ה … Ϣ ȴүҖӀȸ ȴ 

ᴎ (2002)ȴ Ϣ …ȳϢ цἅ Пד ṅ(ӑҏᾪПשׁ Ђ

ѝ)ȴ Ӵ⅜ὧ Ȳ⅜ὧ ȴ 

 (2003)ȴү ֮ Є ӢϢ ȳ כ ȳ П Ѡ ה ה

ứȴ Ӵ╜ᾙЄ Ṏ ї  ṅȲ26Ȳ501-525ȴשׁ

ю ȳ Ӑ  (2006)ȴ ῂ ȸ ứᴯדּ ȴҖṺӀȸМ ῂ דּ ҏᾪῂȴ 

ṙⱷ (2000)ȴ ῂ ᾼ ᾓ иέȴ Іоԍ ȸ Ϣ ᵫȲ12Ȳ15-22ȴ 

⁴  (2000)ȴ Ϣ …ᾼ Ὼȴ Ӵ Є ῂ ґȲ28Ȳ117-154 

Ɏ2006ɏȴЄ Ӣ ṿӣᴩⱢ ṿӣ ȳӢ♄ ȳ ȳῂ

П ╜ṅȴᴩשׁ דּ ỗ Ὠכṅשׁ ᵫ(NSC 93ʟ2413ʟHʟ018

ʟ001ʟSSS)Ȳӑҏᾪȴ 

Ɏ1984ɏȴד‌ᾼϢ …ȸϠ ϢӢᾼ ϡװɦ Ӵ ɧȴМ Ȳ17(12)Ȳ

11-17 ȴ 

ᴍּ(2011) דȴFacebookȴ ϱ ѡ ȸ2011ד 1ѣ 3ѡȴ ᵿȸậᴞ

http://zh.wikipedia.org/wiki/Facebookȴ 

ᴯ ҅ (2010)ȴ2010ᴍЄ Ȳ ϱ ѡ ȸ2011ד 3ѣ 8ѡȴ ᵿȸ

http://www.bnext.com.tw/article/view/cid/0/id/14077ȴ 

╡ȳ Ӟ Ɏ1997ɏȴ Ϣ ᾼϢ …ȴ щ֮Ȳ87Ȳ8-15ȴ 

ȳὭ​ Ɏ2009ɏȲѿWeb2.0 Ѡה ү ᴯẕ Ṇ Пׁש Ȳɦ

ϡϫự שׁ ɧ ῶП ѝȲѷ Є ȴ 

ẈῨ (2002)ȴϢ … ᶾҾȴүҖӀȸ ȴ 

ⱷ (2010)ȴЄ Ӣ ṿӣᴩⱢȳ כ ȳ Ϣ … ד ֪ Пׁש

ṅ(ӑҏᾪП Ђ ѝ)ȴ Ӵὧ Є Ȳῧ ȴ 

∂  (2004)ȴ֙ ᴩⱢ вϢ Ф П ȸֵ Пׁשṅ(ӑҏᾪП Ђ

ѝ)ȴ Ӵὧ Є Ȳῧ ȴ 

ụ  (2010)ȴ Ϣ ֙ ῀ Ϣ ᵮі …Пׁשṅ(ӑҏᾪП Ђ ѝ)ȴѝ

оЄ ȲүҖӀȴ 

Ч  (2002)ȴү⁮ М Ӣ ṿӣᴩⱢ Ḛ ᾼ П  שׁ▲

ṅ(ӑҏᾪП Ђ ѝ)ȴ Ӵ Є Ȳ Ӏȴ 

 



 

 85 

 (2008)ȴ МӢṼ  … ֝ Ϣ …Пד ṅ(ӑҏᾪПשׁ Ђ ѝ)ȴ Ӵ

ү Є ȲүҖӀȴ 

Ɏ1993ɏȴ МӢᾼῂ ֝ Ϣ …Пד ṅ(ӑҏᾪПשׁ Ђ ѝ)ȴ

Ӵ о Є Ȳ о ȴ 

Ӟ Ɏ2003ɏȴ М Ӣ ṿӣᴩⱢ Ϣ …ȳᴞᶺ ἘП ṅ(ӑҏᾪПשׁ…

Ђ ѝ)ȴ Ӵ Є Ȳ Ӏȴ 

 

 

ѝ и 

boyd, D. M., & Ellison, N. B. (2007). Social Network Sites: Definition, History, and 

Scholarship. Retrieved October 28, 2010 from the World Wide Web: 

http://jcmc.indiana.edu/vol13/issue1/boyd.ellison.html 

Boogart, V., & Robert, M. (2006). Uncovering the Social Impacts of Facebook on a College 

Campus. MS Thesis, Kansas State University (August 2006). Retrieved May 2, 2011 from 

the World Wide Web: http://krex.k-state.edu/dspace/handle/2097/181 

Brammer, L.M.(1993). The helping relationship process and skill (5thed). N.Y: Allyn and 

Bacon. 

Cialdini, R. B. (1989). Indirect tactics of image management: Beyond basking, in Giacalone, 

R. A., & Rosenfeld, P. (Eds.). Impression management in the Organization. Hillsdale, NJ: 

Erlbaum, 45-46. 

Devito, J. A. (1994). Human communication: The basic course. Harper Collins College. 

Donath, J and boyd, d. (2004). Public displays of connection. BT Technology Journal, 22 (4), 

71-82. 

Dyson, E. (1997). Release 2.0. NY: Broadway Books. 

eMarketerƄFocusing on Social Networks. Retrieved Febaury 21, 2011 from the World Wide 

Web: http://www.emarketer.com/Article.aspx?R=1007232  

Gardner,W. L., & Martinko, M. J. (1988). Impression management in organizations. Journal 

of Management, 14, 321-338. 

Goffman, E. (1959). The presentation of self in everyday life. NY: Doubleday. 

Granovetter, M. (1983) .The Strength of Weak Ties: A Network Theory Revisited, 

Sociological Theory, 1, 201-233. 

Hagel, J., & Armstrong, A. G. (1997). Net gain: Expanding marketing Through Virtual 

Communities. Boston: Harvard Business School Press. 

http://ndltd.ncl.edu.tw/cgi-bin/gs32/gsweb.cgi/ccd=Dgdurt/search?q=auc=%22%E9%BB%83%E7%AD%B1%E7%94%84%22.&searchmode=basic


 

 86 

Hansen, T., Mors, L., and Lovas, B. (2005). Knowledge sharing in organizations: Multiple 

networks, multiple phases. The Academy of Management Journal, 48(5), 776-793. 

Haspels, M. (2008). Will you be my Facebook friend? Proceedings of the Conference on 4th 

Annual Symposium: Graduate Research and Scholarly Projects. Wichita, KS: Wichita 

State University, 47-48. 

Heider, F. (1959). The psychology of interpersonal relations. New York: John Wiley& Sons. 

Hinde, R. A. (1979). Towards understanding relationships. London: Academic Press. 

Hyatt, N. (2008). What's wrong with Facebook games? Retrieved Janury 28, 2011 from the 

World Wide Web:http://nabeel.typepad.com/brinking/2008/01/whats-wrong-wit.html 

Järvinen, A. (2009). Game design for social networks: interaction design for playful 

dispositions. In Proceedings of the 2009 ACM SIGGRAPH Symposium on Video Games, 

New Orleans, Louisiana.  

Jones, E. E., & Pittman, T. S. (1982). Psychological perspectives on self. NJ : Erlbaum. 

Kacmar, K. M., Delery, J. E., & Ferris, G. R. (1992). Differential effectiveness of applicant 

impression management tactics on employment decisions. Journal of Applied Social 

Psychology, 22, 1250-1272. 

Kelley, H. H., Berscheid, E., Christensen, A., Harvey, J. H., Huston, T. L., Levinger, G., 

McClintock, E., Peplau, L. A.,ɽ Peterson, D. R. (1983). Close relationships. NY: W. H. 

Freeman. 

Lampe, C., Ellison, N., Steinfield, C. (2006). A Face(book) in the Crowd: Social Searching vs. 

Social Browsing. From Conference on Computer Supported Co-operative Work, The 

Association of Computing Machinery, Inc. 

Lampe, C., Ellison, N., Steinfield, C. (2007). A Familiar Face(book) in the Crowd: Profile 

Elements as Signals in Online Social Networks. Conference on Human Factors in 

Computing Systems Proceedings of the SIGCHI conference on Human factors in 

computing systems. San Jose, California, USA. 

Lampe, C., Ellison, N., Wash, R., Vitak, J. & Wohn, Y. (2011). Social network games even 

help grown-ups with their relationships. Retrieved April  22, 2011 from the World Wide 

Web:http://news.msu.edu/story/8966/ 

Leary, M. R., & Kowalski, R. (1990).Impression management: A literature review and 

two-component model. Psychological Bulletin, 107, 34-47. 

Mitchell, J. C. (1969). The concept and use of social networks. In J. Clyde Mitchell (Ed.), 

Social Network in Urban Situations. Manchester, England: Manchester University Press. 

 



 

 87 

Morgan, C. & Cotton, S. (2003). The relationship between Internet activities and depressive 

symptoms in a sample of college freshmen, Cyber Psychology & Behavior, 6(2), 

133-142. 

Morris, C. (1990). Contemporary psychology and effective behavior (7th ed.). Glenview, IL: 

Scott, Foresman. 

Nelson, D. & Quick, J. (2003). Organizational behavior, foundations, realities, and 

challenges (4th ed.). Mason, OH: SouthWestern. 

Nyland, R., Marvez, R., & Beck, J. (2007). Myspace: Social networking or social isolation? 

Paper presented at the midwinter conference of the Association for Education in 

Journalism and Mass Communication, Reno, NV. Retrieved May 11, 2001 from the 

World Wide Web: 

http://www.gentletyrants.com/wp-content/uploads/2007/03/Nyland_Myspace%20isolatio

n.pdf. 

Pattison, P. (1993). Algebraic models for social networks. Cambridge, England: University of 

Cambridge. 

Pempek, T., Yermolayeva, Y., & Calvert, S. (2009). College students' social networking 

experiences on Facebook. Journal of Applied Developmental Psychology, 30(3), 

227-238. 

Rao, V. (2008). Facebook Applications and playful mood: the construction of facebook as a 

"third place". In Proceedings of the 12th international conference on Entertainment and 

media in the ubiquitous era, Tampere, Finland. ACM Press, 8-12. 

Rheingold,H.(1993). The virtual community: Homesteading on the Electronic  Frontier, 

MA:Addison-Wesley. 

Roe, K. and Muijs, D. (1998). Children and Computer Games: A profile of the Heavy User. 

European Journal of Communication, 13(2), 181-200. 

Schutz, W. C. (1966). The interpersonal underworld. CA: Science and Behavior Books. 

Sullivan, H. S. (1953). The interpersonal theory of psychiatry. NY: Norton. 

Tapscott, D. (1998). Growing Up Digital: The Rise of the Net Generation. NY: McGraw-Hill.  

Tedeschi & MelburgɎ1984ɏImpression management and influence in the organization. 

Research in the Sociology of Organization, 3, 31-58. 

Thibaut, J. W. & Kelley, H. H. (1986). The Social Psychology of Groups, 2nd ed. New 

Brunswick, N.J.: Transaction Books. 

 

 



 

 88 

Tong, S. T., Van Der Heide, B., Langwell, L., & Walther, J. B. (2008). Too much of a good thing? 

The relationship between number of friends and interpersonal impressions on facebook. 

Journal of Computer-Mediated Communication, 13(3), 531-549. 

Wayne,S. J., & Ferris, G.. R. (1990). Influence tactics,affect,and exchange quality in 

supervisor-subordinate interaction: A laboratory experiment and field study. Journal of 

applied Psychology, 75, 487-499. 

Wellman, H. M., Cross, D., & Watson, J. (2001). Meta-analysis of theory of mind 

development: The truth about false belief. Child Develop- ment, 72, 655-648. 

Yee, N. (2006). Motivations for play in online games. Cyber Psychology Behavior, 9(6), 

772-775. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 89 

   

  1ð Ẫ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Ẫ֤ ứ Ὑȸ 

ᵑ Facebook ( )╥Ϛ ֥ῂӻȳ ȳ ֵғ ᾼῂ  

ᵒ ֻхȸ╓ᾼ╥֯ᵃFacebook МȲɦὣхԝῶɧϱᾼכ  

 

 

֢ᴯ֝ Ȳᵃֻȸ 

Ԓ ᵃ їẦᵗ Ԍ ẪȲ Ԍ Ẫѻ ╥ Ϡ  

ᵃ֯ Facebook( )Мᾼṿӣ ᶮȴ Ԍ Ẫ ҬᵂⱢ ṅӣשׁ Ȳ

Л ֤ṳ ’ Ȳ ὍїṼ ᶮἨ ᾎ ȴ פּ 5~10

и Ȳ‍ ᵃᾼẦᵗȺ 

 

 

ї 

 

   Ӵӻ Є ֯   ╓ ╡֯ Ђ        

╟ṅӢשׁ                                     ϱ 
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